Web Marketing

The Art of Using Technology
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SmartFinds Internet Marketing

20 years staying ahead of the curve

Today’s web has powerful new tools
for engaging customers, making it
game changer for businesses.

Leveraging our 20 years of experience
in Infernet Marketing, we can put
those powerful new tools to work for
you, providing an important edge in
creating successful online customer
relationships.
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SmartFinds Internet Marketing

Broad Client Experience
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SmartFinds Internet Marketing

Service Groups

Strategy Support

Research & Planning

Development

Technical Marketing and Development
Creative Development

Web o Geographic
Marketing | Web Advertising Marketing

Analysis
Measurement, Reporting, ROI
Tailored Analysis
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Web Marketing

Web Marketing Channels
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Web Marketing:

Marketing Channels

Research,

Planning, —— Website

Strategy

Learn More

Technical
Marketing

Technical
Enhancements

Internet
Digital Digital Social
Marketing Advertising Media
Content Ad and Landing Setup, Training

Development

Screen
Development

and Maintenance

Content
Enhancements

Content
Distribution

Digital Display
Ads

Organic
Search

Sponsored
Search
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Active
Engagement
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http://smartfindsmarketing.com/web-marketing/

Web Marketing:

Website Marketability

= Technical Marketing

= Per Page Optimization

= Keyword Landing Pages

= Geographic Landing Pages
= New Content Pages \n B,

= Internal Keyword Linking Strategy S E ()

= [eqgrn More
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http://smartfindsmarketing.com/websites/website-marketability/

Web Marketing:

Google Adwords Advertising

CERTIFIED
PARTNER
click to werify

= Search Ads

= Mobile Ads

" Image Ads

» Video Ads

= Re-Marketing Ads
= Short Term Results
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http://smartfindsmarketing.com/web-advertising/
https://www.google.com/partners/

Web Marketing:

Content & Branding Marketing

Learn More

PowerPoint

Website

Video or
PPT Video

Informative
Articles a
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http://smartfindsmarketing.com/web-marketing/content-marketing/

Web Marketing:

Social Media Marketing

» Relationship Marketing
= Social Media Search L'“kedm-
= Social Media Cross Linking

= [ eqgrn More

Google+
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http://smartfindsmarketing.com/web-marketing/social-media/

Web Marketing:
Geographic Marketing

O Citysearch

oINg Google
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Real people. Real reviews. ®

Learn More



http://smartfindsmarketing.com/marketing-businesses-locally/

Web Marketing:

Measuring & Interpreting Results

= Keyword Ranking
= Website Metrics
= Google Analytics

» Google Webmaster Tools m KLOUT

= Social Media: Klout or Radian é

Go ;gle Analytics
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http://smartfindsmarketing.com/analytics/

Thank You

We Look Forward To Working With You!

Our Contact Information
= Melih Oztalay, CEO
= Direct: (248) 568-2241

= E-Mail: melih@smartfindsmarketing.com

= LinkedIn: www.linkedin.com/in/melihoztalay

= Carl Kalitta, VP Sales

= Direct: (248) 613-0599

= E-Mail: carl@smartfindsmarketing.com

= LinkedIn: www.linkedin.com/pub/carl-kalitta/7/59b/876
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330 East Maple Road, Suite 503, Birmingham, Ml 48009
Tel / Fax: (866) 501-5758 | www.smartfindsgeographicmarketing.com
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