
Native	  Ad	  Academy:	  Review	  Examining	  Ryan	  Deiss’s	  Latest	  Offering	  Released	  	  

Native	  Ad	  Academy	  reviews	  have	  been	  flooding	  the	  Internet	  and	  MarketersBlueprint.com	  
reveals	  the	  truth	  about	  this	  program	  that	  claims	  to	  quell	  the	  danger	  of	  paid	  advertising	  drop	  off.	  

(PRWEB)	  April	  25,	  2014	  

Native	  Ad	  Academy	  teaches	  people	  about	  writing	  to	  engage	  the	  target	  market,	  and	  getting	  
more	  clicks,	  likes	  and	  shares	  because	  of	  it.	  This	  has	  caught	  the	  attention	  of	  
MarketersBlueprint.com’s	  Stan	  Stevenson,	  prompting	  an	  investigative	  review.	  

“Our	  Native	  Ad	  Academy	  review	  shows	  that	  it	  is	  a	  course	  that	  teaches	  you	  about	  the	  power	  of	  
‘native	  advertising’,	  which	  is	  all	  about	  disguising	  your	  advertising	  as	  content,”	  reports	  
Stevenson.	  “Potential	  customers	  deliberately	  don’t	  look	  at	  your	  banner	  ads	  because	  they	  know	  
that	  they	  are	  advertising.	  The	  last	  thing	  you	  want	  to	  be	  doing	  is	  catching	  on	  when	  the	  general	  
public	  becomes	  aware	  of	  what’s	  happening.	  With	  this	  program,	  you	  are	  getting	  in	  at	  the	  
beginning	  of	  the	  trend	  for	  native	  advertising.”	  

Native	  Ad	  Academy	  includes	  leveraging	  Facebook	  and	  Twitter’s	  native	  advertising	  platform,	  
YouTube	  and	  LinkedIn,	  developing	  writing	  skills	  for	  native	  ads,	  and	  advanced	  content	  and	  
‘Sneaky	  Tricks.’	  The	  course	  shows	  people	  exactly	  how	  to	  disguise	  their	  advertising	  as	  posts	  that	  
show	  up	  in	  users’	  newsfeeds.	  	  People	  will	  actually	  want	  to	  read	  their	  advertisement	  and	  watch	  
their	  video	  because	  it	  provides	  them	  with	  the	  content	  they	  are	  looking	  for.	  Users	  learn	  the	  tips	  
and	  tricks	  of	  the	  trade	  for	  producing	  the	  hard-‐hitting	  headlines	  that	  catch	  the	  attention	  of	  the	  
target	  market.	  A	  whole	  load	  of	  bonuses	  including	  The	  Whale	  Method,	  Facebook	  AdPower	  and	  
the	  Video	  Salesletter	  Formula	  are	  also	  currently	  on	  offer.	  	  	  

“By	  disguising	  your	  ads	  as	  content,	  this	  course	  does	  away	  with	  the	  phenomenon	  of	  ‘banner	  
blindness.’	  You	  open	  yourself	  up	  to	  a	  huge	  new	  market	  of	  folks	  who’re	  deliberately	  avoiding	  
being	  sold	  to	  when	  they’re	  online,”	  says	  Stevenson.	  “The	  content	  is	  easy	  to	  follow	  and	  fun	  at	  
the	  same	  time.	  	  Once	  you	  learn	  how	  to	  utilize	  platforms	  such	  as	  Facebook,	  Twitter,	  YouTube	  
and	  LinkedIn,	  you	  will	  experience	  a	  virtually	  instant	  increase	  in	  traffic.”	  

“Native	  Ad	  Academy	  is	  all	  about	  being	  a	  leader,	  not	  a	  follower.	  The	  training	  is	  concise,	  
appropriate	  and	  hard-‐hitting.	  The	  only	  way	  this	  investment	  is	  going	  to	  help	  you	  is	  by	  pushing	  
your	  traffic	  and	  sales	  skywards.	  Naturally,	  the	  more	  traffic	  you	  get,	  the	  higher	  the	  likelihood	  of	  
these	  leads	  turning	  into	  customers.	  We	  certainly	  give	  it	  the	  thumbs	  up.	  The	  program	  is	  certainly	  
a	  winner	  in	  our	  book.”	  

Those	  wishing	  to	  purchase	  Native	  Ad	  Academy,	  or	  for	  more	  information,	  click	  here:	   
http://marketersblueprint.com/go/NativeAdsAcademy/	  



To	  access	  a	  comprehensive	  Native	  Ad	  Academy	  review,	  visit	  
http://marketersblueprint.com/native-‐ad-‐academy-‐review	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  


