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OF CONSUMERS DONATE LESS 
THAN $2.00 TO CHARITY AT THE 
REGISTER AT ONE TIME
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47% OF CONSUMERS 

REMEMBER THE 

LAST CHARITY THEY 

GAVE TOO AT THE 

REGISTER:

65% OF CONSUMERS 

REMEMBER THE LAST 

RETAILER THAT ASKED 

THEM TO GIVE TO 

CHARITY AT THE 

REGISTER.


