CUSTOMER TOUCHPOINT STRESS TEST:

A look at the customer experience
across customer service channels
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The study tested 50 major brands for customer Service satisfaction via
different cannels: phone, email, online chat and Facehook. Companies were
tested on simple issues such as billing disputes and product issues.
Customers of the companies tested were recruited to evaluate service offered.
Key goals of the study were to test brands on service delivery, customer
satisfaction and to identify opportunities for improvement.
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50 COMPANIES TESTED
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HOW THE CHANNELS STACK UP AT A GLANCE
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EMAIL AND ONLINE FORM
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Visit us at www.cxact.com/touchpointstresstest for more information.




