
Hotel Zero Degrees
Case Study



Hotel Zero Degrees Revitalizes Brand Platform and Tools to Communicate Unique 
Propositions and Expand Clients, and Industries with JB Design.

Situation 
Hotel Zero Degrees is a rising group of boutique hotels that faced a variety of communications 
issues affecting its ability to grow and succeed. These included an outdated and difficult 
to use website and booking system, business-limiting SEO, and inconsistencies across print 
collateral, ads and online campaigns. 

It was clear a brand revitalization was needed to captivate and attract new audiences while 
highlighting the modern, boutique experience they offer.

Industry

Leisure and Hospitality, Hotels, 

Event management

Employees

100 and growing

Locations

Multiple properties across Connecticut

Communications impact:  

- Brand strategy 

- Targeted Messaging  

- Corporate identity 

- Sales Collateral and Employee Manual 

- Messaging platform 

- Corporate website design 

- E-Commerce Integration 

- Signage 

- Search Engine Optimization
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Redefining the Story of Zero 

Starting with competitive analysis and 

customer research, we worked with Hotel 

Zero Degrees marketing and management 

teams to refine their brand story and 

develop targeted messaging to address 

the needs of their diverse clients. 

Competitive Research
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FEATURING	21,200	SQUARE	FEET	OF	FUNCTION	SPACE certified by the IACC 
(International Association of Conference Centers), Dolce Norwalk is an internationally 
acclaimed	venue	for	meetings	and	events.		Choose	from	31	spacious	meeting	rooms,	offering	
a wide range of sizes and layouts to suit your needs, along with a full spectrum of audio-visual 
and	telecommunications	equipment.	Whether	hosting	a	working	breakfast	for	two	or	a	dinner	
presentation for two-hundred, every detail of our amphitheater and  conference rooms has 
been executed with your productivity and comfort in mind.
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MEETING	ROOM		 SQ.	FT.	 dIMENSIONS		 CEIlING	hT.		 ClASSROOM		 CONFERENCE		 U-ShAPE		 bANQUET

SMALL MEETING ROOMS
STONE bROOk 375 25’ x 15’ 9’6” 12 12 10 N/A
FERNDALE 375 25’ x 15’ 9’6” 12 12 10 N/A
MAPLE GROVE 375 25’ x 15’ 9’6” 12 12 10 N/A
POND VIEW 375 25’ x 15’ 9’6” 12 12 10 N/A
TREETOPS 375 25’ x 15’ 9’6” 12 12 10 N/A
COLD SPRING 375 25’ x 15’ 9’6” 12 12 10 N/A
HILLTOP 216 18’ x 12’ 9’ 8 8 N/A N/A
HICkORY 270 18’ x 15’ 9’ 10 12 N/A N/A
CHESTNUT 270 18’ x 15’ 9’ 10 12 N/A N/A
WILLOW 160 10’ x 16’ 8’4” 12 6 10 N/A
FORSYTHIA 368 23’ x 16’ 8’4” 12 12 10 N/A
DOGWOOD 285 19’ x 15’ 8’4” 12 12 10 N/A
MAGNOLIA 315 21’ x 15’ 8’4” 12 12 10 N/A
CEDAR 330 22’ x 15’ 8’4” 12 12 10 N/A
bIRCH 375 25’ x 15’ 8’4” 12 12 10 N/A
SPRUCE 414 23’ x 18’ 8’4” 12 12 10 N/A
LAUREL 432 24’ x 18’ 8’4” N/A 14 N/A N/A
SUMMIT 306 18’ x 17’ 8’4” N/A 6 N/A N/A
OAk 120 12’ x 10’ 8’ N/A 4 N/A N/A
LARGE MEETING ROOMS
ORCHARD 1120 40’ x 28’ 9’6” 35 20 28 N/A
MEADOW 1120 40’ x 28’ 9’6” 35 20 28 N/A
FARM FIELD 1120 40’ x 28’ 9’6” 35 20 28 N/A
PHEASANT HILL 1120 40’ x 28’ 9’6” 35 20 28 N/A
GRISTMILL 1870 34’ x 55’ 9’6” 65 N/A 40 N/A
NORWALk ROOM 2640 55’ x 48’ 9’6” 72 30 40 120
SAWMILL AMPHITHEATER 1870 34’ x 55’ N/A 65 N/A N/A N/A
HAYLOFT 1600 40’ x 40’ 9’   60  26 36 100
CONFERENCE/bANQUET ROOMS
PUbLICk ROOM (ENTIRE) 3612 84’ x 43’ 12’6” 150 N/A N/A 240
PUbLICk ROOM
SECTIONS A, b, C (EACH) 1204 43’ x 28’ 12’6” 35 20 N/A 80
bAYbERRY 750 50’ x 15’ 9’2” N/A 12 20 50

UNLIKE ANYTHING
IN THE REGION…
A DESIGN THAT BRINGS
THE INDOORS OUTSIDE.
For the distinguished traveler, no other hotel in Greenwich, CT 
offers a more contemporary lifestyle experience than The J House. 
Our high-tech guest rooms, world-class meeting facilities and 
award winning service set us apart.

The J House stands above the competition. Guests are aesthetically 
engaged the moment they arrive in our chic lobby. They can relax 
on over-sized custom handmade furniture, amongst eclectic 
repurposed sculptures and a projected art display overhead.

Our eighty-five-room luxury hotel combines the latest in iPad 
automated guest room technology with plush comforts and 
amenities. You’ll appreciate the LED/ Mirror TVs located in the 
main living areas and bathrooms.

Enjoy premium Aroma Therapy bathroom amenities and high 
thread-count Frette towels and robes. You’ll be assured a great 
night’s sleep with bedding selected by designer Mark David. 
Wrap yourself up in luxury with linens fit for royalty by Corinelli.

The J House is the most unique meeting and special event 
destination in Fairfield and Westchester Counties. We are the
ideal choice for conferences, product launches and corporate 
incentive travel.

Our outdoor pool is surrounded by five luxury cabanas, the perfect 
place to dine or kick back and relax in.  For the health 
conscious traveler, there’s a state-of-the-art Fitness Center.
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OVERVIEW

Hotel Lobby with Projection Art

Hotel Lounge with Eclectic Contemporary 
Décor and Furniture

Open-Air Dining and Bar Areas

Private Pool with Five Luxury Cabanas
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CUISINE: Contemporary American cuisine

DRESS CODE: Smart casual

RESERVATION POLICY: Recommended for parties 8-40

SEATING CAPACITY: 210 - 120 internal, 90 garden patio

BANQUET CAPACITY: 120

BAR CAPACITY: 22 seats at internal bar and gathering space for 40
16 seats at garden bar and gathering space for 60

BEVERAGE PROGRAM: Expansive wine selection, 2,000+ bottle 
private Wine Vault, top shelf cocktails

CABANA DINNERS: 3 Courses: Appetizer, entrée, dessert, table in 
private Cabana, designated server, flat screen cable TV
$75 per person

ENTRÉE PRICE RANGES:
Dinner: $30-$40
Lunch: $20-$30 
Brunch: $20-$35

HOURS OF OPERATION:
Breakfast: 7:00AM-11:00AM
Lunch:  11:00AM-5:00PM
Dinner:  5:00PM-10:30PM – Sunday-Thursday 
  5:00PM-11:00PM – Friday-Saturday
Brunch:  11:00AM-3:00PM – Sunday

PARKING DETAILS: Complimentary valet parking and private
parking lot

RESTAURANT FACT SHEET

210-120 Internal Dining Seating Capacity

16 Seat Capacity at Outdoor Garden Bar

Cabana Dinners

2,000+ Bottle Wine Vault

NOURISHMENT
HUB A

J. SHEFFIELD’S
RESTAURANT
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floor plans

main floor

SMALL MEETING ROOMS
1. Stone Brook
2. Ferndale
3. Maple Grove
4. Pond View
5. Treetops
6. Cold Spring
7. Hilltop
8. Hickory
9. Chestnut

NOURISHMENT
HUB HFC

NOURISHMENT
HUB B THE BAR

OAK

PHEASANT HILL

fourtH floor
small meeting rooms

1-9

tHird floor
small meeting rooms

10-17

Gather. Celebrate. In Elegance.

Ethan Allen Hotel
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Indulge

Style Relax

Comfort

Aurora Photography Aurora Photography

Aurora Photography

Aurora PhotographyAurora Photography

Aurora Photography

Picture This! Photography

David Photos
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1 Year To 6 Months Before
❑ Decide Style Of Wedding
❑ Decide Date
❑ Reserve Ceremony Site
❑ Reserve Officiant
❑ Reserve Reception Location
❑ Choose Attendants
❑ Gift Registry
❑ Order Bridal Dress
❑ Select Travel Agency
❑ Contract Photographer
❑ Contract Videographer
❑ Contract Band Or DJ
❑ Contract Limousine 
❑ Begin Guest List

4 To 6 Months Before
❑ Contract Florist
❑ Contract Baker
❑ Bridesmaids Dresses / Shoes
❑ Music For Ceremony
❑ Order Tuxedos / Men's Attire
❑ Coordinate Mother's Attire
❑ Make Honeymoon Plans
 With The Travel Agency
❑ Order Invitations
❑ Contact Hairdresser
❑ Select Favors
❑ Order Rings
❑ Gown Fittings
❑ Decide Head Pieces
❑ Send Pre-Payment To Facility
❑ Choose Date / Menu Session

2 Months Before
❑ Complete Final Guest List
❑ Select Attendants Gifts
❑ Make Arrangements For 
 Rehearsal
❑ Confirm All Professionals
❑ Apply For Marriage License
❑ Address And Mail Invitations
❑ Select Music
❑ Send Pre-Payment To Facility

1 Month Before
❑ Confer With Photographer
❑ Confer With Florist
❑ Confer With Band / DJ
❑ Sitting For Formal Photographs
❑ Review Duties With Wedding  
 Party
❑ Confirm Rehearsal Plans
❑ Wedding Announcements To  
 Newspapers 
❑ Write Thank You Notes As Gifts  
 Arrive
❑ Record Invitation Responses
❑ Arrange Seating For Reception

3 Weeks Before
❑ Final Apparel Fitting
❑ Confirm Rental Attire
❑ Final Confirmation Of All 
 Professionals
❑ Final Count For Reception
❑ Send Pre-Payment 

❑ Prepare Placecards
❑ Confirm The Ceremony
❑ Plan To Have Something Old,   
 Something New, Something 
 Borrowed, Something Blue
❑ Wear Wedding Shoes To Break   
 Them In

1 Week Before
❑ Decide What To Do With 
 Centerpieces After Reception
❑ Pack For Wedding Trip
❑ Make Sure Wedding Dress Is    
 Pressed
❑ Confirm Services Contracted For  
 And Determine Balances Due
❑ Call Coordinator And Discuss   
 Final Preparations
❑ Take Placecards, Glasses, Guest   
  Book, Favors, Cake Cutter To 
 The Facility

After The Wedding
❑ Send Thank You Note To Both   
 Sets Of Parents/ Wedding Host
❑ Gift Acknowledgements
❑ Preserve Gown

The Planning Is In The Details.

davidphotos.com



Finding Our Voice

“We have a heart and a soul—we are not a 

cookie-cutter hotel. Everyone here, at every 

level, is committed to creating memorable 

and exceptional experiences.”

– Randy Salvatore President, Hotel Zero 

Degrees Group
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Taking the Next Step

We further revitalized the brand by 

creating an updated logo, collateral 

and sales materials, along with a 

new employee manual and – all of 

which united the Hotel Zero Degrees 

experience across its growing portfolio 

of properties.

We created new collateral for the hotel 

to use across its properties. Each hotel 

location has materials that speaks to 

its offerings and the unique experience 

it provides. The system is designed 

to be modular, so the contents of the 

enclosure can be mixed and matched 

depending on needs.
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Making it easier to communicate with us

A big part of the project was the creation 

of a modern, easy-to-use web site that 

offered a preview of the Hotel Zero 

Degrees experience and increased 

customer engagement.

The information needed to be easy to 

access and simple to find. Importantly, 

the new web site became fully responsive 

across all devices, including mobile 

technology, which represents clients’ 

preferred media.
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Making it Real

High visibility items such as client 

shuttle buses and large–scale popups 

at events were emblazoned with 

the new identity, leading to a surge 

of interest and increased presence 

within the Connecticut communities 

Hotel Zero Degrees serves.  
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Unforgettable Experiences

“JB Design helped us to implement 

a system this is flexible, yet helps 

our people deliver the same  

unique brand experience in all  

our properties.” 

– Stephanie Sambeat Odenath, 

Marketing Manager, Hotel Zero 

Degrees

As Hotel Zero Degrees prepares 

to launch its newest property, it 

has the tools to continue providing 

exceptionally personalized service, 

creating unforgettable experiences 

for its treasured guests everywhere.



11 North Main St 

South Norwalk  CT 

06854

203

750.9698

jberrydesign 

.com

2016 Copyright JB 
Design. All rights 

reserved.

JB Design, Hotel Zero 
Degrees and their 

logos are registered 
trademarks of their 

respective companies.   
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