Marketers are less confident that their organization has the right operating model,
understands the ROI of marketing plans and is investing in the right customers.

How confident are you that your organization’s marketing team....
e

... has a clear and well understood brand positioning in place to be competitive? -4%

... has the right capabilities to be competitive? -6%

... is doing the right things to drive growth? -5%

... is investing in the customers who matter? -13%

... has a clear and well understood strategy in place to be competitive? -4%

... understands the ROl of marketing plans? -1M1%

... has the right operating model (people/ structure/ processes/ tools) to be com -8%
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