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For Immediate Release: From Brooklyn to Billboard, Indie Group T-Weaponz
Debuts on Billboard Charts

New York, NY (Billboard Publicity Wire/PR Web) December 19, 2006

From Brooklyn to Billboard, T-Weaponz’'s new single “Dem Boyz” featuring Trae and
Shamrock debuts number 7 (HOT SHOT) on Billboard’s Top R&B/Hip Hop Singles Sales
and number 44 Hot Singles Sales. Rising in sales and radio play, the single has earned
almost 1,000 spins nationally.

Called “the most anticipated independent artists of the year” by AllHipHop.com, T-
Weaponz is poised to become the first transnational Hip-Hop group. The momentum of
“Dem Boyz,” a radio track with southern appeal and east coast swagger, proves T-
Weaponz's strength in the mainstream urban market, beyond their debut Spanglish hit
“Mira Mira” featuring Pitbull and Notch, which saw over 15,000 radio spins nationally and
50,000+ digital download sales. In an industry where every possible frontier has been
discovered and conquered (and exploited for that matter), emerge 1zReal, Psalmz and
Arkitek. Together, they are T-Weaponz and they are the last pioneers in an otherwise
over-cloned Hip-Hop market.

Released under Indie label Defiant Entertainment, which the group established itself, the
Billboard debut and to sit among artists such as Beyonce and Snoop Dogg is a shining
milestone on the path to success. Defiant is looking to release T-Weaponz's debut full-
length album in the first quarter of 2007 with major distribution.

People continue to become a part of the global T-Weaponz movement. What's Next?
Find Out! www.myspace.com/tweaponz

For more information and to schedule an interview, please contact A. Martino at
blueshoesmedia@gmail.com or 510-435-7474.
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