The U.S. Weight Loss Market - The Major Market Segments

($ billions)
	
	2002
	2003
	2004
	2005
	2006

	
	
	
	
	
	

	Diet soft drinks
	$14.86
	$16.58
	$17.08
	$18.00
	$19.28

	
	
	
	
	
	

	Artificial sweeteners
	1.79
	1.99
	2.06
	2.17
	2.29

	
	
	
	
	
	

	Health clubs’ revenues
	13.1
	14.1
	15.17
	15.90
	17.60

	
	
	
	
	
	

	Commercial weight loss centers
	1.71
	1.71
	2.00
	2.58
	3.33

	
	
	
	
	
	

	Low cal/diet foods
	2.40
	2.23
	2.21
	2.63
	2.66

	
	
	
	
	
	

	Retail & multi-level meal replacements, diet pills ®
	3.17
	2.48
	2.36
	2.65
	2.61

	
	
	
	
	
	

	   Bariatric surgery
	1.57
	2.57
	3.50
	4.27
	4.44

	   Prescription diet drugs
	.505
	.450
	.435
	.413
	.459

	   VLCD/LCD programs
	.277
	.310
	.343
	.379
	.415

	Bariatricians’ plans
	.720
	.720
	.720
	.720
	.720

	Hospital, clinic, MD plans
	.620
	.651
	.682
	.716
	.753

	All Medical Plans subtotal:
	3.69
	4.70
	5.68
	6.49
	6.74

	
	
	
	
	
	

	Diet books, cassettes, exercise videos ®
	.629
	.660
	.714
	.821
	.920

	
	
	
	
	
	

	   TOTAL INDUSTRY:
	$41.35
	$44.44
	$47.27
	$51.24
	$55.43


® Figures revised by Marketdata * incl. low/moderate-cost hospital plans, treatment by RDs, MDs, etc.
  Source: Marketdata Enterprises, Inc. estimates and forecasts

