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Pacific Media Association
Media Kit

Overview

About Pacific Media Association

Pacific Media Association (PMA) is a California corporation dedicated to the promotion
of the Pacific Rim’s media industry. PMA’s strategy for fulfilling this goal includes, but
is not limited to, the facilitation of business relationships, the collaboration with
companies to help promote their products, and the devotion to the promotion of the media
and lifestyles of the Pacific Rim via the Pacific Media Expo trade show. The initial
starting point of Pacific Media Expo is the Japanese entertainment market, with a focus
on animation (anime), comics (manga) and music, where the management team has a
competitive advantage.

Mission Statement

Education — To raise awareness of the different forms of media and products from the
Pacific Rim.

Promotion — To promote media and leisure products from the Pacific Rim. The initial
focus will be on anime, music, live-action films and comics.

Development — To assist in the development of business and promotional opportunities
for companies seeking to promote their products from the Pacific Rim.

Creation — To work directly with artists and assist in the creative process either through
promotion or direct grants to the artistic community.

Management Team

Mike Tatsugawa, one of the co-creators of AnimeCon and the founder/creator of Anime
Expo, founded Pacific Media Association. Mr. Tatsugawa brings more than 15 years of
event planning experience to this venture. Mr. Tatsugawa also brings four years of
entertainment experience from Paramount Pictures as well as three years of entertainment
consulting experience through AniMedia, LLC.

Other members of the management team are Jerry SanJose, Executive Director of
Operations; Todd Whitesel, Director of Member Services; Hiroki Onodera, Director of
Guest Services; Chris Hemaratanatorn, Director of Exhibitor Services; and MegaZone,
Director of Programming. Collectively, the management team has more than 100 years
of event management experience among them.

About Pacific Media Expo

Pacific Media Expo (PMX) is a trade show dedicated to promoting the Pacific Rim’s
entertainment and media industries. PMX is focused on cultural exports such as anime,
music, live action films, and comics. The initial focus of PMX is the Japanese market
with branching out occurring in the Korean markets for comics and the entire Asian
market for independent films. PMX also provides a venue for two new generations in
entertainment — Asian/American joint media projects and Asian-American artists.



Moving forward, Pacific Media Expo will also focus on the relationship between media
and leisure.

Pacific Media Expo: Marketing & Advertising

Partners/Sponsors

Gallery of Fantastic Art (GoFa): Gallery of Fantastic Art is one of the major promoters of
anime (animation) and manga (comics) as art in Japan. GoFa has had traveling
exhibitions that have toured across Japan, Europe and the United States.

Past sponsors include: AD Vision, Sony Music Japan, Suncoast Motion Pictures, Sushi
and Tofu Magazine, Tofu Records, Animerica, Bandai Entertainment, Viz
Communications, LLC and US/Japan 150" Anniversary.

Exhibitors
The 2007 Pacific Media Expo will host up to 35 booths as the market for cultural imports
continues to grow.

Guests of Honor

Previous Guests of Honor include:

Artists: Yasuhiro Nightow, Koichi Ohata, Seiji Mizushima, Masaki Asai, Takahiro
Yoshimatsu, Shino Masanori, Daisuke Moriyama, Michael DiMartino and Bryan
Konietzko

Performers: Rex Navarrete and Naoko Matsui

Musicians: Olivia Lufkin, T.M.Revolution, UchuSentai NOIZ and Nami Tamaki
Designer: Novala Takemoto

Other Performing Guests:

Previous Performing Guests include Psycho Le Cému, Kumiko Kato, MECHANICAL
PANDA, PINE*am, Yousei Teikoku, Dig Jelly, Lemon Drop Kick, Random Ninjas,
Secret Secret, Corrinne May, Jane Lui, Next Phaze and Zoo Hero.

American Guests:
Stephanie Sheh, Kyle Herbert, Sifu Kisu



The Bridge Series

Pacific Media Expo seeks to highlight the inter-relationship between Asian and American
media through a series of events/panels/videos entitled The Bridge Series. The Bridge
Series is an opportunity for Asian and American artists to speak on the creative forces
that influenced their works and how these ideas bridged the Pacific Ocean. For example,
an American director may have had his style heavily influenced by anime, or an
American musician might speak on how Indian drums influenced the beat of one of his
songs. These discussions will take place in the form of hosted introductions to events,
joint Asian/American panels, solo panels featuring the artists, and artist introductions to
films and videos.

Marketing Strategy

Retail Promotions: Pacific Media Expo’s primary retail promotions involve sponsors
inserting PMX fliers in all their purchases, as well as placing PMX posters in their retail
space and PMX banners on their online sites.

Media Promotions: Pacific Media Expo is arranging for color ads in Sushi & Tofu
Magazine and NewType USA. Local ads will be placed in LA Weekly and OC Weekly
several weeks out from the show.

Flier Promotions: To date, Pacific Media Expo has distributed more than 200,000 fliers to
the public. 40,000 fliers have been distributed for this year’s event. We will also be
printing 40,000 additional fliers with updated information that will be distributed before
the show. Over 10,000 postcards will be printed to promote the different performers and
genres hosted at Pacific Media Expo. They were distributed to the public via street teams
and retail partners.

Internet Promotions: Pacific Media Association has created web banners targeted towards
the different media segments of Pacific Media Expo. Banners are being created for the
manga and anime artists, the performing musicians and the live action segment."

Poster Promotions: Retail partners and fans are downloading the banners for placement
on their retail and personal websites. Pacific Media Expo is also taking advantage of
viral marketing by leveraging sites like MySpace to have attendees promote the show.

Poster Promotions: Posters for both the concert series and the convention are both being
distributed to locations throughout California. Two months before the show, Los
Angeles and Orange Counties non-sponsored retail locations are given posters with the
request to display them to customers.



Promotional Opportunities
Pacific Media Expo offers a wide variety of promotional opportunities for companies
interested in tapping into the media and leisure wave coming in from Asia.

Exhibition: Pacific Media Expo will have one of the largest exhibit halls in the country
promoting Asian Pop Culture. Exhibitors will have the opportunity to promote their
products or conduct retail sales.

Sponsorships: Companies interested in a branding strategy can sponsor specific events
tied to their product or name. All individual sponsorships also count towards overall
convention sponsorship.

Advertisement: For a more lasting impression, advertising space is available in the PMX
Program Book. One book will be given to each attendee and exhibitor at the convention.
Currently, a Music Program Book for distribution at the concerts is also under
consideration, but is not yet finalized.

Inserts: Promotional items, samples and giveaways can be inserted in each registration

bag along with the PMX Program Guide. These items can range from product catalogs to
sell sheets. Insert items cost 10 cents per item.

Pacific Media Expo: Research

Demographics

The traditional anime/manga convention demographics have been dropping steadily over
the past 10 years from an average of 25+ years old to a new median of 12 to 15 years old.
Pacific Media Expo seeks to raise the median age back to the 18 to 25 year old group by
targeting media that correspond to older demographic groups. This includes Jpop/Jrock
music, fashion and live-action Asian cinema from more adult genres (i.e. J-Horror,
action).

Competitive Analysis

Pacific Media Expo benefits from two factors that create a unique competitive
opportunity to act as the primary focal point for the Asian entertainment and media
community to gather, gain exposure and promote their products to the rest of the country
- Los Angeles is the Asian community’s largest hub within the United States and is the
gateway for Asian influence to the rest of the country. Within the entertainment
community, Los Angeles is also the creative capital of the industry.

Through its management team’s over 100 years in combined media based event
experience, PMX has already been able to combine a wide variety of media partners to
offer a diverse taste of the Pacific Rim to its attendees.



Pacific Media Expo: Press Releases

Anaheim Welcomes America’s First Asian-Pacific Pop Culture Festival

Silver Ash Joins Asian Music Invasion in Anaheim

America goes “Psycho” over Japanese Rock

Pacific Media Expo Makes Some NOIZ in Los Angeles

“Kamikaze Girls” Creator and Lolita Fashion Icon Novala Takemoto visits Los Angeles

Superstar OLIVIA headlines PMX with American debut




Pacific Media Expo: Contact Information

Marketing/Business Contact
Mike Tatsugawa

Chief Executive Officer

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Chair@PacificMediaExpo.com

Press Contact

Victoria Chan

Manager, Press Relations

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Press@PacificMediaExpo.com

Exhibitor Inquiries

Chris Hemaratanatorn

Director, Exhibitor Services

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Dealers@PacificMediaExpo.com

Programming/Panel Requests
MegaZone

Director, Programming

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Program@PacificMediaExpo.com

General Inquiries

Priscilla Wu

Manager, Information Services

909 Marina Village Pkwy, PMB 660
Alameda, CA 94501
Information@PacificMediaExpo.com

Registration Inserts

Todd Whitesel

Director, Member Services

909 Marina Village Pkwy, PMB 660
Alameda, CA 94501
Members@PacificMediaExpo.com

Industry/Press Contact

Jinnie McManus

Manager, Industry Relations

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Industry@PacificMediaExpo.com
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Tatsugawa, Mike

Chief Executive Officer

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Chair@PacificMediaExpo.com

L AIZELT

Chan, Victoria

Manager, Press Relations

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Press@PacificMediaExpo.com
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Exhibitor Inquiries

Chris Hemaratanatorn

Director, Exhibitor Services
914 Westwood Blvd., Suite 586
Los Angeles, CA 90024

Dealers@PacificMediaExpo.com

Programming/Panel Requests
MegaZone

Director, Programming

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024

Program@PacificMediaExpo.com
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Wau, Priscilla

Manager, Information Services

909 Marina Village Pkwy, PMB 660
Alameda, CA 94501
Information@PacificMediaExpo.com
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Whitesel, Todd

Director, Member Services

909 Marina Village Pkwy, PMB 660
Alameda, CA 94501
Members@PacificMediaExpo.com

Industry/Press Contact

Jinnie McManus

Manager, Public Relations

914 Westwood Blvd., Suite 586
Los Angeles, CA 90024
Industry@PacificMediaExpo.com




