
Focus your team’s 
efforts on the opinions 
and relationships that 
really matter

Know when an issue is 
catching fire so you can 
intervene – or choose to  
stay silent – based on 
facts

Reinforce your messages 
in social media and 
across the Web with easy 
to use publishing tools

Rally the right supporters 
behind every one of your 
efforts through focused, 
on-demand groups of 
influencers



Digital media has 
created a lot of noise in 
my coverage  – how can 
I quickly focus attention 
on the people and issues 
that really matter? 

How do I know if our 
coverage is impacting 
our target audience? 

Why can’t my system 
give me real-world, 
accurate metrics so I 
can make better,  faster 
decisions? 

How can I connect with 
the evolving set of 
influencers (both 
authors and their 
sources) who matter 
most to me?

Tying communications 
activity to sales growth 
and other strategic 
goals would win over 
my boss  – where do I 
find a solution that will 
do that?

How do I prove my 
results to the CEO in 
such a compelling way 
that my budget grows 
next year?

PublicRelay answers these tough questions – and more.

We are the leading PR Intelligence solution for a good reason:  we make communications professionals 
smarter, more effective, and more proactive – and we give them the metrics to PROVE their worth every day.

Which of these do you face?



Enabling you to take control of 
the conversation and to 

proactively build relationships 
with targeted influencers

Keeping you informed of 
which stories are receiving 
social media attention so 
you can decide when to 
intervene – or stay silent

Serving you 
accurate 

metrics 
on your 
impact 

that drive
better 

campaigns

Giving you tools to take 
action on the spot, share, 
amplify and respond 
smartly

Giving you insight into the 
opinions and relationships 
that really matter

Getting the right 
messages to the 

right people 
quickly



We offer a rich set of powerful 

capabilities and insights, but you 

select only those that work best for 

the unique needs of your organization 

and how you get things done. 

You can choose where we focus our 

energy, spending less time in areas 

you already have covered, and 

increasing effort where you see the 

highest impact and ROI. 

Insight to know who 
matters - and then 
engage and target 
them across social 
media

Engagement statistics 
from social networks 
that show which 
stories are catching 
fire

Accurate tone, catego-
rization, and
analysis by an analyst 
working to your 
standards

Online news, traditional 
print, blogs, and other 
coverage all in one 
place

COVERAGE VOLUME AND TONE OVER TIME
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TOP 15 COVERAGE TOPICS RANKED BY ARTICLE VOLUME

Number of Articles and Tone per Topic
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SHARE OF VOICE VS. COMPETITION
Percent of Coverage Per Period
Date range: 01/05/11-02/09/11
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ENGAGEMENT PRIORITY MAP

Number of Articles With Indicated Power and Tone
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REPORT
Computer Sciences Corporation:
Article   Prepared by: sam-csc
TITLE

TONE SIGNIF.

Eventful Days for Iron Mountain, CSC,

Timberland, and Itron as Market Remains

Overbought
+

HiBerkery Noyes Represents Image 
Solutions, Inc. in It’s Sales to CSC o

Hi
HP to Scale up operations in India

o
Med

Service Centres: Sri Lanka beaten 
by China in Asian outsourcing race o
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HP to Host HP Discover for Europe,
the Middle East and Africa

o
Lo

HP ties analytics tools into global
services platform

o
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Accenture: CIOs must change their ways

to be high performers
o

Lo

PROMOTION POWER SCORE OVER TIME

Average Power-Weighted Tone per Time Period

Date range: 02/18/11-05/20/11
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This ensures you get the 

best value and a smooth 

implementation, eliminating 

any disruption to your team 

or your daily workflow. 

VP OF COMMUNICATIONS, 
GLOBAL 100 COMPANY

“PublicRelay solves several 
problems that other 
providers we evaluated 
have struggled with: 
reducing the noise in 
our coverage, getting 
to meaningful content 
faster, and tracking the 
popularity of content in 
social media.” 

Graphs and reports 
yielding true business 
insights, designed for 
senior executives

Real-world business 
trends and analysis 
in an interface that 
supports quick 
follow up

Powerful but simple 
tools to efficiently 
expand your outreach 
to influencers

Better information than 
you’ve ever had on the 
people shaping opinion 
in your market



Coverage and Media Problems Solved: 
Which topics or issues (including fuzzy concepts) are getting traction and what is the prevailing 
sentiment?  •  What is our share of voice – not of unverified raw mentions, but with key 
influencers or for specific, important topics?  •  Which coverage is getting traction in social 
media?  •  Is there simple and reliable data that can help me decide whether to react or 
stay silent? 

Relationship and Outreach Problems Solved: 
How much impact is my outreach effort having?  •  Is it resonating more with one set of 
influencers than another?  •  How can I avoid getting blindsided by influencers going negative?  
•  And how can I spot those changes sooner so I can deal with issues before they become 
problems?  •  Who are the sources that my influencers rely on to form their opinions? 

Operational Problems Solved: 
My team is overworked – how can I help them work more efficiently and effectively?  •  I need 
to be ready for a crisis…how can I ensure key information is at my fingetips so I am prepared 
to react quickly and smartly? 

Strategy Problems Solved: 
Which issues, influencers, and outlets represent competitor weak spots for us to counter 
with our message?  •  What can I do to make the communications function more valuable to 
the organization?  •  Are there PR tools that can directly support sales and other departments 
with useful intelligence?  •  How can I prove the impact of our PR and communications efforts 
on sales or market share? 

These are just a few examples of the power that PublicRelay puts at your fingertips 
each and every day.

www.publicrelay.com
info@publicrelay.com

703.636.3350

Washington, DC
Boston, MA
Raleigh, NC


	1
	2
	3
	4
	5
	6

