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Bringing fine wine to you ®





Millesima USA was established in 2006 by its parent company Millésima S.A. (Millesima Europe), created in 1983 by Patrick Bernard, the undisputed European leader in mail order fine wines sales.

Some figures to help you better understand MILLESIMA Europe and MILLESIMA USA.
Millesima Europe
· 70 000 private customers

· 2011- 2012 Turnover: Euros 35 millions 

· Average spent per order in 2012: € 1,800 inc. VAT
· Present in 11 European countries

· Since the end of 2006, present in the United-States via Millesima USA www.millesima-usa.com and their storefront on Manhattan’s Upper East Side.(Millésima is the first foreign company to obtain a wine and spirits detail selling license in the State of New-York).
· And since 2010, present in Hong-Kong via a dedicated website also.
· Each year, publishing a specific catalogue for each country, listing over 4,000 wines.
· The classified growths of Bordeaux represent more than 89% of Millesima Europe’s sales and 33% of Millesima USA. The remaining are mostly other great regions of France, as well as wines from Italy, Spain, and the rest of Europe, America and other New World wine producers.
· A stock of 2 million bottles which come exclusively and directly from the chateaux’s own cellars and stored in Millesima Europe’s bicentenary cellars available as Pre Arrivals on Millesima USA website.

· More than 12,000 large format bottles: 4,000 Imperials, 3,000 Jeroboams, 5,500 Double Magnums, but also Balthazar, Methuselah and Nebuchadnezzar…

· Millesima Europe is one of the 5 biggest en-primeur buyers of Grands Crus in Bordeaux. For each vintage, we are able to offer from 100 to 250 en-primeur wines in every format: the largest offer ever!

· An adapting and enduring marketing dynamic:

· 3 million emails sent per year and 550,000 mailings

· Present in the international Press

· Present on the web since 1997: Our internet sales count for 60 % of the turnover and 90% of new customers
· Very involved in the Social Media:
· Twitter : 3,000 followers
· Facebook : 36,000 fans (including 4,000 for the NYC page)
· 560 videos seen more than 1,200,000 times
· 3 Millesima wine shops opened all year long: Bordeaux, Saint Tropez and Manhattan.
· Our sales team, who personally select each wine we sell for its quality and value, give advice to customers by telephone and guarantee the highest quality standards for wine storage, shipment, and customer service.

We are proud to bring Millesima's philosophy and customer commitment to the USA, where we have created a unique portfolio to match the tastes of American wine drinkers. All of these products are purchased from suitably licensed US suppliers and are stored under temperature-controlled conditions. 
Millesima USA LLC is a legally constituted and appropriately licensed US company managed by Hortense Bernard, the founder’s daughter and an expert staff of American professionals who understand and respect your high expectations for service and selection. We truly hope that you will come to depend on Millesima USA, as consumers have in Europe, as a source of the world's top wines.
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