
KAPD sponsored content facts: 

 Interact with your brand in a focused and memorable way, high child/

parent quality time quotient. 

 Spend more minutes engaged with your brand with the double expo-

sure advantage,  parent and child spend an average of 20 minutes solv-

ing a puzzle and then again when consulting the solution grid. 

 Enjoy an amplified brand experience that links your brand with "fun." 

 Unique readership includes not only children, but their parents, teach-

ers and guardians 

 On average, each copy of Kidsville News! is read by 2.2 adults 

(parents, grandparents, educators, etc.) 

 91% of Kidsville News! demographic are between the ages of 25-54 

 71% of readers have either contacted or utilized an advertiser or spon-

sor seen in Kidsville News! 

 79% of readers said they would be more likely to buy from a specific 

business and/or brand after seeing their advertisement in Kidsville News! 

 57% of all copies of Kidsville News! are kept in the household for one 

month or longer 

 Kids Across Parents Down/Kidsville News! puzzles provides a monthly 

opportunity to build brand equity with teachers, children and their parents 

 As their spending power increases and their influence over peers and 

parents grows, Kidsville News! is the most powerful and credible medium 

shaping young minds and young consumers 

 Kids Across Parents Down/Kidsville News! puzzles offers advertisers a 

targeted, dynamic new way to speak to the opinion-formers and decision-

makers of tomorrow 
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Call us for more information 

The Original Crossword Puzzle for Kids and Their Favorite Adults 

1st Month 

50% off! 


