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key

•	 Country	Life	is	read	by	over	208,000	people	in	
the	UK	every	week	(NRS	Jan-Dec	11)

•	 Sold	in	over	60 countries	across	the	globe

•

	CoUntrY Life reAders Are

•	 High	Net	Worth	Individuals	-	AB	61%	-	ABC1	78%
•	 Male	46%	Female	54%	-	Average	Age	52 years
•	 A	targeted	audience	–	70%	of	Country	Life	
readers	buy	the	magazine	specifically	for	the	
property	section

•	 Hard	to	reach,	high	net	worth	individuals	with	a	
mixture	of	inherited	wealth	and	new	money	

•	 Aspirational	-	looking	to	buy	their	dream	home
•	 In	the	market	–	one	in	three	Country	Life	
readers	are	looking	 to	buy	a	house	within	the	
next	12 months

•	 Liquid	-	45%	of	Country	Life	readers	will	fund	
their	next	purchase	with	cash

gLoBAL AUdienCe

Circulation	38,054*	sold	every	week	
Readership	–	208,000	uk	250,000	globally

Country	Life	is	one	of	
Britain’s	best-loved	

magazines,	celebrating	a	
way	of	life	reflected	through	
property,	architecture,	
gardens	and	the	countryside.	

Its	matchless	authority	and	its	world-class	
writing	and	photography	have	established	
the	title	as	a	nonpareil	in	publishing.	At	the	
heart	of	the	magazine	are	the	property	pages,	
where	the	finest	houses	are	showcased	for	
sale	to	a	refined,	wealthy	readership	in	the	UK	
and	overseas,	who	seek	the	best	things	in	life	
and	know	where	to	find	them.	British	country	
houses	are	the	envy	of	the	world	-	Country	Life	
is	where	buyers	search	for	their	dream.

MARK	HeDgeS
eDiTor, of CounTry Life

keY fACts ABoUt CoUntrY Life

*aBC/nrs Jan -DeC ‘11/ nmr Jan- DeC 2012/CL reaDer survey

 



2014 speCiAL issUes

January 
8Th

15Th Winter gardens
22nD

29Th

feBruary
5Th property focus – London 
12Th Country Life’s guide To a perfect Wedding
19Th property focus – Chilterns
26Th fine arts

marCh
5Th

12Th smaller Country houses 
& school Life

19Th spring gardens & international*
26Th georgian

apriL
2nD interior Design
9Th property focus - hampshire
16Th easter
23Th property focus - kent
30Th east anglia

may
7Th Cotswolds 
14Th summer gardens
21sT surrey
28Th West Country

June
4Th Collectors’
11Th Best of Britain & Luxury issue
18Th masterpiece
25Th france & international property

JuLy 
2nD Waterside & islands special
9Th

16Th game fair
23rD

30Th

augusT
6Th scotland
13Th

20Th Weekend homes
27Th

sepTemBer
3rD equestrian & school Life
10Th autumn gardens
17Th Cotswolds/Decorex preview
24Th  property focus – yorkshire & the north

oCToBer
1sT property focus - Commuter havens
8Th London & international*
15Th interior Design
22nD sporting & Country
29Th

novemBer
5Th property focus – ski
12Th

19Th restoration
26Th Xmas gifts 

DeCemBer
3rD property focus - Caribbean
10Th

17Th-24Th Christmas Double issue & Travel supplement
31sT

nB: properTy foCus WiLL inCLuDe properTy eDiToriaL BuT may noT inCLuDe   
a fronT Cover Line. suBJeCT To Change. *inTernaTionaL eDiTions



Advertising rAtes
effective	from	January	1ST,	2014.	All	rates	subject	to	VAT.
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s 1 £3,700 £2,030 £1,140 £615 £335*

3 + £3,554 £1,968 £1,101 £607 £315*

6 + £3,485 £1,930 £1,080 £595 £300*

12 + £3,300 £1,840 £1,030 £570 £265*

26 + £3,095 £1,740 £965 £540 na

51 + £2,930 £1,630 £910 £505 na

*avaiLaBLe in The properTy CoLLeCTion feaTure, puBLisheD in The firsT issue of eaCh monTh

DouBLe 
(spreaD)

page
haLf

(horizonTaL)

haLf
(verTiCaL)

QuarTer
(sQuare)

eighTh ninTh

Type area 267 X 433 267 X 204 131 X 204 267 X 99 131 X 99 62 X 99 86 X 70

Trim 300 X 460 300 X 230 147 X 230 300 X 112 na na na

BLeeD 306 X 466 306 X 236 153 X 236 306 X 118 na na na

siZe speCifiCAtions

page haLf QuarTer eighTh ninTh

To aDverTise in CounTry Life:   020 3148 4201   properTyTeam@ipCmeDia.Com

measuremenTs

in miLLimeTres



testimoniALs from oUr CLients 

“Country	Life’s	exciting	three–
pronged	approach—in	print,	on	
tablet	and	online—means	it’s	
perfect	for	commuters	longing	
to	escape	who	dream	of	a	rural	
idyll.	It’s	the	ultimate	publication	
for	the	cream	of	residential	
property	for	sale”
DAWN	CARRITT
DireCTor, CounTry houses & esTaTes, 
JaCkson–sTops & sTaff

“enquiries	produced	a	swift	
series	of	viewings	and	serious	
offers	to	follow.	The	property	
featured	ended	up	having	
competitive	bidding,	resulting		
in	a	successful	sale	at		a	
handsome	figure”
STepHeN	pARRy
heaD of offiCe – sTraTforD–upon–avon 
uk soTheBy’s inTernaTionaL reaLTy

“During	2011	and	2012	we	
have	advertised	more	clients’	
properties	than	any	of	our	
competitors	which	proves	yet	
again	that	Country	Life	is	still	
truly	an	important	part	of	a	
marketing	campaign,	time	and	
time	again	providing	us	with	
buyers	from	all	over	the	world” 

CHRISTopHeR	DeWe
parTner, knighT frank 

“Country	Life	is,	without	
doubt,	the	most	recognised	
‘shop	window’	for	best–of–the–
best	country	homes.	Vendors	
can	rest	assured	that,	once	
their	house	appears,	it’s	not	
uncommon	for	enquiries	to	
keep	coming	in	for	months”
JoHN	DeNNey
heaD of CounTry house,   
hampTons inTernaTionaL

“Country	Life	is	the	country–
house	hunter’s	bible	and	is	not	
only	a	great	read,	but	also	a	
generator	of	excellent	enquiries	
for	our	properties.	It	has	the	
added	advantage	of	a	long	shelf	
life,	often	producing	good	leads	
weeks	after	the	advertisement	
has	appeared”
JASpeR	FeILDINg
heaD of CounTry house, CarTer Jonas

“Winkworth	has	been	
advertising	in	Country	Life	
since	the	magazine	launched	
more	than	110	years	ago,	as	its	
discerning	readership	means	it’s	
by	far	the	best	place	to	advertise	
country	homes	and	prime	
London	properties”
AMBeR	RAMpLey
markeTing DireCTor, WinkWorTh



“The	very	best	buyers	read	
Country	Life—the	properties	we	
advertise	attract	a	lot	of	positive	
attention	from	purchasers	who	
are	able	to	buy	immediately”
JAMeS	gRILLo
DireCTor, CounTry DeparTmenT,  
ChesTerTon humBerTs

“The	advert	in	Country	Life	
generated	a	high	level	of	interest	
and	the	people	who	came	to	view	
the	property	were	motivated	
buyers	who	were	in	a	position	to	
immediately	proceed”
DARyL	pARR
senior manager, fine homes   
esseX & suffoLk  

“We’re	big	fans	of	the	magazine’s	
penny	Churchill	and	Arabella	
youens,	who	know	the	market”
JoHN	yoUNg
DireCTor, CounTry DeparTmenT   
ChesTerTon humBerTs

is	more	than	just	the	perfect	
showcase	for	our	grand	country	
houses—a	town	house	in	Lexden	
Road,	Colchester,	launched	in	a	
February	issue,	not	only	instantly	
found	a	buyer,	but	also	brought	
about	competitive	bidding	over	
the	guide	of	£1.5	million.	Similarly,	
a	perfect	little	Suffolk	cottage	in	
Chelsworth	with	a	guide	price	
of	£595,000	received	a	quite	
staggering	response	to	its	full–page	
advertisement,	which	quickly	led	
to	its	sale”
CARoLINe	eDWARDS
parTner, CarTer Jonas

“The	recent	launch	of	Menehay	
Manor	in	Country	Life	generated	
a	large	amount	of	interest,	with	15	
phone	calls	and	44	QR	tag	scans,	
resulting	in	eight	viewings”
JoNATHAN	CUNLIFFe
DireCTor, saviLLs Truro

“Country	Life	is	unassailable	and	
unique	and	remains	on	coffee	tables	
and	reception	desks	well	after	the	
others	have	been	consigned	to	the	
bin.	We’re	absolutely	delighted	
with	the	first–class	service—and		
so	are	our	vendors”
STeLLA	geRSCHWILeR
DireCTor, geoffrey CLapp assoCiaTes

“We	launched	a	Wiltshire	estate	
in	September	with	a	large	ad	in	
Country	Life.	A	great	response	
led	to	best	and	final	offers.	The	
purchasers	weren’t	actively	looking,	
but	saw	the	ad	and	gave	us	a	call,	
and	the	clients,	initially	sceptical	
about	advertising	in	the	magazine,	
are	delighted	with	the	result”
MICHAeL	FIDDeS
heaD of esTaTe agenCy, sTruTT & parker 

“over	the	past	year,	we	have	
discovered	that	Country	Life	



dAtes for 2014
•	 February	5TH

•	 March	5TH

•	 April	2ND

•	 May	7TH

•	 June	4TH

•	 July	2ND

the propertY CoLLeCtion
once	a	month,	Country	Life	runs	The	
property	Collection.	It	is	a	feature	section	
dedicated	to	property	on	the	market	at	under	
£2 million,	through	independent	agents.	
If	you	are	not	currently	signed	up	on	our	
website,	we	also	offer	a	print–plus	option.	For	
an	extra	£75	you	can	have	one	month	online	
on	www.countrylife.co.uk/property	for	your	
property.	

•	 August	6TH

•	 September	3RD

•	 october	1ST
•	 November	5TH

•	 November	26TH

priCes

singLe insertion: £335

6 per YeAr: £300

12 per YeAr: £265 

print–pLUs & onLine Cost: 
aDDiTionaL £75

aLL priCes are eXCLusive of vaT

arTWork is seT in–house free of Charge.  
size 86mm high 70mm WiDe

for fUrther detAiLs And to Book, 
pLeAse ContACt:
  020 3148 4201
  properTyTeam@ipCmeDia.Com 

Deadlines	are	two	weeks	in	advance,	and	space	is	
subject	to	availability.	Issue	dates	are	subject	to	change.

86m
m

70mm



CoUntrY Life.Co.Uk
Countrylife	online	is	the	digital	home	of		
premium	property	–	like	the	magazine	it	
reaches	an	affluent,	typically	hard	to	reach	
global	audience	who	are	actively	looking		
to	purchase	premium	property.

Countrylife.co.uk	has	been	carrying	
premium	property	for	more	than	1o	years,	
and	in	2012	launched	a	brand–new	easy–
to–navigate	property	search,	introducing	
large	images	to	show	properties	at	their	
very	best.

UniQUe
Country	Life	online	offers	vendors	more	
than	just	property	listings	–	its	dedicated		
editorial	team	provides	opinion	and	
thought–provoking	content	that	is			
critical	to	anyone	seriously	interested		
in	realising	their	dream	of	living	in	a	
beautiful	home.

A groWing AUdienCe
•	More	than	twice	as	likely	to	view		 	

countrylife.co.uk	on	an	Apple	device
•	 More	than	80%	of	pages	viewed	are			
property	related

•	 A	global	reach	with	users	in	more	than		 	
200 countries

•	More	than	250,000 unique	users
•	 page	impressions	ranging	from	1.6 million		
to	2 million	per	month,	reflecting	the		
property	market
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71%
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sourCe: CL & omniTure



propertY feed mArketing options

AUtomAted feed: £120 per monTh   
per BranCh

singLe propertY UpLoAd: £150 per monTh

feAtUred propertY CAroUseL on Uk 
propertY pAge: £50 per Week

mAnUAL UpLoAd: £150 per monTh, per BranCh

Countrylife.co.uk is updated daily with news 
and property stories, and its content is fresh  
and relevant, ensuring users return to the site 
time after time. 

It	also	enables	countrylife.co.uk	to	come		 	
out	top	of	the	key	natural	search	results	on		
google	from	“premium	properties”	and		
“country	property	for	sale”	–	ensuring	your		
properties	are	seen	by	relavent	and	active			
online	property	seekers.	

From	town	houses	to	castles,	countrylife.co.uk	
is	the	home	of	premium	property.	

Advertising online increases the impact of  
your print advertising – the advantages of  
an online advertising campaign include:
•	 Reach	a	wider	audience
•	 Immediate	and	quantifiable	results
•	 A	range	of	packages	to	suit	all	budgets
•	 Tailor–made	campaigns	for	specific	messages

aLL priCes are eXCLusive of vaT 

for fUrther detAiLs And to Book, 
pLeAse ContACt:
  020 3148 4201
  properTyTeam@ipCmeDia.Com

images suppLieD By CounTry Life image LiBrary

dispLAY options
email newsletter:	£250	per	email.	Banner		
appearing	at	the	top	of	the	email	newsletter	sent	
to	35,000	opted–in	subscribers	every	Wednesday.
Leaderboards:	£18	per	thousand
mpus: £20	per	thousand
skyscrapers: £15	per	thousand
Buttons:	£12	per	thousand
social media:	poA


