FSI CONSUMER PENETRATION

NDX Consumer Sunday Purchased + Requested Penetration By Zip Code

Household Penetration (USPS)
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CONSUMER PURCHASED + REQUESTED

Penetration by DAY Sunday Penetration By NDX Region
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Source: Newspaper Data Exchange (NDX), January 2014 Product Summary Classification Report and January 2014 DMA Summary. NDX Product Designations Paired to AAM Classifications
(Individually Paid + Verified Home Delivery Requested.) NDX/University of Missouri Reynolds Journalism Institute US Statistical Regions for Newspaper Distribution. 2013 USPS Household.
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