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Study Executive Summary

Insights in Marketing’s latest research on gender roles uncovered the
following key insights:

Traditional gender roles are seen as
outdated by the majority of
Americans.

Despite this shift, there is still an
expectation that a man’s primary duty
is to financially provide for his family.

50 years of women’s liberation has led
to a shift in societal expectations for
women.

Men seem to be internalizing the
tensions of finding great emotional
fulfillment from home and family life
and lesser fulfillment from their
personal life.

The pressure to embrace the
traditional male gender role is more
male driven than female driven.

Men are now facing the same
agonizing decisions and tensions that
women face, but these decisions are
not driven by societal pressure, but by

internal struggles with personal beliefs.

e

2 iIIM




e e I}
el
i ]



Nationally Representative Sample:
N =1700 women
N =1700 men

(Representative samples of English Speaking

Hispanics and African Americans)

Ages: 18-67
Conducted: Winter 2013

US Only




Survey Topics Include

DEMOGRAPHICS

Household responsibilities
Changes in responsibilities in the past year

FAMILY DYNAMICS

Traditional gender roles
Parenting

Peer pressure
Personality

BEHAVIORS

Household composition
Income
Ethnicity

HOUSEHOLD ROLES

Contribution to household decisions
Contribution to household income

ATTITUDES

Subconscious motivators
Influencers
Values







Traditional Ideas of Masculinity & Femininity are
Starting to Fade

Traditional ideas of masculinity and femininity do not apply

to today's world
% Strongly/Somewhat Agree

53% 53%

Women Men

Q. Please indicate to what extent you agree or disagree with the following statements. Totals represent: strongly/somewhat agree




Women are No Longer Expected to be Fulltime Caretakers, but Men
are Still Expected to Financially Provide for Their Families

% Strongly/Somewhat Agree
© Women M Men

57%

26%

A man's primary duty is to financially provide A woman's primary duty is to be a full-time
for his family caretaker for her family

Q. Please indicate to what extent you agree or disagree with the following statements. Totals represent: strongly/somewhat agree 8




The Pressure to be the Bread Winner is Contributing to

Men Feeling More Torn Between Work & Family

| Feel Torn Between Work & Family
Very Like/Like Me

26%
22%

14%

35%

No Childrenin HH |Any Children Under 18| No Children in HH

Women

Q. Please indicate to what extent you agree or disagree with the following statements. Totals represent: very like/like me

Any Children Under 18
Men




The Majority of Men And Women Agree That Their Obligations are
to Their Home. Men May Feel Pressure to Focus on Their Careers.

Women are more likely to focus on their obligations to home and family

= Women H Men

81%

48%

My first obligation is to my home and family My career gives my life purpose
Q. Please indicate how much each statement describes you. Scale: Very like/like me 10 I| M
Q. Please indicate to what extent you agree or disagree with the following statements. Totals represent: strongly/somewhat agree )




Responsibility for Household Tasks Like Child Care Still
More Likely to be Mom’s Primary Responsibility

Men are more likely to share responsibility with someone else

m Women with Children <18 B Men with Children <18

59%
55%

Completely responsible for Child Care Share responsibility with someone else
for Child Care

Q. To what extent are you responsible for each of the following? 11 ‘ £|f\I



Child Care Responsibilities Have Not Changed
Substantially in The Past Year

Childcare Responsibilities

m Women with Children <18 B Men with Children <18
73%

70%

24%  25%

3%  O%
I T _—\

More responsibility thana The same, hasn't changed in  Less responsibility than a
year ago the past year year ago

iIM

Q. For each of these tasks, would you say you take on more, the same or less responsibility than a year ago? 12




Not Surprisingly, Women More Readily Admit They
are Stressed

| see myself as “Stressed”
Strongly/Somewhat Agree

51%

40%

Women Men

iIM

Q. Below are a number of personality traits that may or may not apply to you. | see myself as “stressed” (strongly/somewhat agree) 13




Women with Children (> 18) are Most Stressed

Having children in the household only has a modest impact on stress levels for
women, but does not have an impact on the stress levels for men at all

| see myself as “Stressed”
Strongly/Somewhat Agree

55%
49%

41% 40%

No Children in HH Any Children Under 18 No Children in HH Any Children Under 18

Women Men

Q. Below are a number of personality traits that may or may not apply to you. | see myself as “stressed” (strongly/somewhat agree) 14
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Find Out More About Us & Our Research

. nsights 11 marketing

Uncovering insights that matter .

Visit Our Website: www.insightsinmarketing.com
Check Out More of Our Research: Here.

OR CONTACT US:

iIM
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http://www.insightsinmarketing.com/
http://www.insightsinmarketing.com/resources/iim-research.aspx
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