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Web Content Essentials (WC103) teaches fundamental strategies for developing incredibly rich, 
vibrant, and highly essential web content that’s absolutely vital for creating unprecedented levels of 
online visibility, transparency and brand awareness. Search engines thrive on web content, especially 
when it’s well-written, educational, and highly engaging, and you’ll learn all the different types of content 
and how to develop it when enrolling in Web Content Essentials (WC103) from the IMAA.  Want to drive 
serious traffic to websites, then it’s time to grab the IMAA playbook on developing content that’s truly 

second to none, which starts by learning the more than fifteen different types of
 content you need to be developing right now!

Notable Topics Covered in this Course 
Include the Following:
• The Rules of Marketing have Forever Changed!
• The Essentials of Web Copy | Part I
• The Essentials of Web Copy | Part II
• Personal & Business Blogs and Microblogs
• Article Marketing
• Press Releases
• White Papers and Publishing Portals
• Videos, Audio, eBooks, and Visual Files
• Social Media Profiles and Postings and Forums
• Newsletters and Webinars
• And Much More!

7 Reasons to Choose the IMAA as Your Search Engine Marketing Training Partner:
1. Industry Leading SEO Educational Content that’s Second to None
2. Cutting Edge Strategies for Achieving Rapid Page 1 Rankings with the Search Engines
3. Proven Concepts and Strategies for Dominating the Competition
4. Easy-to-Use and Implement Tactics Developed by Expert Online Marketers
5. See Real Online Marketing Results in as Little as One Hour!
6. YOU become an Internet Marketing Expert in No Time at All 
7. Knowledge gained that will last a LIFETIME!

Lesson #1 | The Rules of Marketing Have Forever Changed! 

In the not-so distant past, the old guard of marketing stood strong and tall, presiding over the flow of information in an 

almost dictatorial manner, filtering, editing, refining, and retuning all that was “news”.  In this not so distant past, a mere 

handful of publishing goliaths ruled the airways and the print shops, charging vast sums of money for displaying your 

content for the world to see in hopes of gaining attention, awareness, brand recognition and identity for your products or 

services.  This, unfortunately, was the model for many decades-one that allowed only the rich and powerful to create 

news-when, where, how, and why they wanted it.  If you were a small entrepreneurial minded individual or aspiring 

businessman (or woman) hoping to get the “word out” about you and your brand, the odds were heavily stacked against 

you. You needed money, a large public relations budget, reporters that found your story intriguing, and that was just the 

beginning.  

Imagine having a groundbreaking story to get out, you have to push it out the old fashioned way, using the old guard 

instead. Slowly, calls would be made to reporters and public relations firms as you would all convene in a boardroom like 

manner, giving valuable thoughts on how to promote the story, drafting countless revisions of material.  Finally, out the 

door it goes, but not to the new digital millennium, to the printing press shops of magazines and newspapers ready to 

deliver you story as "hot off the press" in the coming weeks and days. Imagine how long this type of marketing platform 

would last today - About as fast as it takes to read this sentence!  

As you can clearly see, you were going to need additional financial resources, and patience, to continue marketing the 

way the old guard did in the not so distant past, unless you found a smarter, more efficient, less expensive, higher yielding 

model of marketing.   

Fast forward from the not so distant past to today, and what do we find - The old guard is dead, newspapers are 

crumbling, radio has taken a hit, traditional television commercials can be skipped over, and print media is withering and 

drying out like hardened clay in the sun. What’s more, you don’t need large and vast financial resources in the new world 

of marketing-you need a keyboard, a desire to publish content, and a willingness and determination to feed the masses 

who yearn for compelling, captive, and creative information. 

Welcome to the power of the Internet, the new digital millennium and all that it brings. Welcome to a world where anyone 

from stay at home mothers to large, multinational businesses can voice their opinion and shout out to the world “I’m here 

and I’ve got something to say”.  Want to voice your political opinion and make a stand - start a blog. Have a ground 

breaking product that’s a game changer for your industry -   issue a press release.  Love pets and want to meet and greet 

others who feel your passion - join or start an online forum.  In the new world of marketing – you, not the old guard - have 

the power to publish content whenever, however, and whatever you want to.   

The days of the old guard creating highly filtered content - information that was washed, cleaned, sanitized, and pressed 

like an IBM dress shirt for all to wear are long gone.  Millions of businesses have joined the army of Internet soldiers -

publishing copious amounts of content to an almost limitless number of publishing portals in hopes of being seen and 

heard. It’s now your turn to join the ranks and begin your quest online - brand who you are and what you stand for and let 

the world see you.  Start a blog, create a website, issue a press release, build an online forum, hold an executive webinar, 

or even publish an eBook – it’s all possible with the Internet.  With a just a click of the mouse, you can instantly become 

engaged; it's that easy. 

A new dawn has arrived in the world of marketing, and the Internet looms large and tall - but not that of a stoic dictatorial 

entity like the old guard in the not so distant past - rather – a helping hand eager and appreciative of your voice and the 

contributions you’ll make in the new digital world.  Get it right and you’ll be the recipient of faithful followers and 

advocates alike willing to carry your message to the masses. Get it wrong and your digital doorstep will become a silent 

one, filled with nothing but the whisking of the wind as your online message falters.   

Content is King 
It’s a phrase you’ll hear over and over from the IMAA (and 
probably from many other experts in Internet marketing), that 
“content is king”.  Pure and simple, you need a tremendous amount 
of high-quality, well-written, rich, and informative content for 
building and maintaining a true, viable presence on today’s online 
venues. It’s not enough to have a website that’s only lightly 
sprinkled with just a few pages of material telling the world basic, 
static information about you or your brand. No, you need content 
that brings your brand to life, speaking about who you are, what you 
stand for, what are your visions and ideas and how it can embrace, 
motivate and transform visitors on your site into engaging 
participants and followers.   

 

What specific platforms are available for individuals looking to greatly expand their presence online in hopes of bringing 
in large amounts of highly targeted, relevant traffic to their sites? Sure, there’s social media, and it has its place, but you 
need to be able to identify, recognize, and utilize platforms that allow one to publish information to an almost unlimited 
number of interested parties spread throughout today’s online world.  It’s not enough just to publish copious amounts of 
web content on your own site - it’s a great start indeed, but reaching that next level of critical mass is highly dependent 
upon leveraging the many other venues and supporting tools available to you. What’s more, it’s just as important to learn 
about how to develop and publish content, specifically, what is the order of publishing content, the timing of it, and its 
overall importance in the quest to attract large amounts of traffic to your website. 

Why do people search online? Think about it, why do people jump online hot and ready with a click of the mouse? It's an 
intriguing question isn't it, and the answer is relatively straightforward.  People "search" online for educational reasons 
and for entertainment.  Educational in that they are researching something, looking to find an answer, curious about a 
given topic, need directions, want to find a low-fat dinner recipe; the list goes on and on.  People also search for 
entertainment, such as watching hilarious videos, streaming movies, participating on online forums, along with many 
other activities. Many times the line between education and entertainment is blurred, as a little of both is being done at the 
same time.  The point is not to get caught up in definitions or a technical list of why people use or search the Internet, but 
just to remember that educational and entertainment are the tops of many people's list (along with "transactional" reasons, 
such as paying bills, buying an airline ticket, etc.).   

 
 
What is Web Content? 
Web content, as defined by Wikipedia, is the textual, visual or aural content that is encountered as part of the user 
experience on websites. It may include, among other things: text, images, sounds, videos and animations. 

Sounds correct, from a "technical" perspective, but to really understand web content, you'll need to gain an appreciation of 
the vast (and still growing) types of content that can be developed right now for one’s Internet marketing campaign. As 
you'll quickly see, it's much more than simply adding pages of content to a website, it’s also about utilizing a wide range 
of services and related tools for creating that viral buzz!  Because there are many types, forms, and flavors of content, we 
at the IMAA have developed a simple, yet highly effective approach to showcasing the various examples of content to 
you in this course.  First, content is identified by categories, followed by a brief description of where the content should 
reside (i.e., what website, that is), and then finally, we provide detailed examples of this content along with other general 
notes, comments, or other information needed to clarify any issues. To begin, let's simply look at the various "categories" 
of content, of which there are many, which is good news for you! 
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