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Single Seat Licensing Agreement Terms 

Subscription License  
Terms & Conditions for Personal Use of: 

PQ Media Global Digital Out-of-Home Media Forecast 2014-18 
  These Terms & Conditions apply to Licensee and any parties in the Licensee’s organization to which the report is relevant (User[s]) who have received 

any copy of a Report that is part of or leveraged from the PQ Media Digital Out-of-Home Media Forecast Research Series for internal personal use. PQ 
Media expects Users to treat the Report(s) in the same way as you would treat a hardcopy book or report. Please read these terms and conditions 
carefully before using the following Report: Global Digital Out-of-Home Media Forecast 2014-18. 

Permitted Use – The User may use the data within the Report solely for User’s internal business purposes (“Permitted Use”) as set forth in Section 1 of 
this Agreement. To make a Permitted Use, User may transfer the PDF and Excel workbook to a computer or computers under User’s exclusive control, 
and display and printout hard copies of the Report solely for User’s internal business purposes, provided the material credits the copyright owner, PQ 
Media, in the approved manner set forth in the Rights.   
  Rights - The nonexclusive, non-transferable right, for the Licensee to store and distribute the Report(s) in electronic or printed form for internal business 
operations. The right to “use the Report(s)” means Licensee may reproduce and distribute the deliverables (and portions of the deliverables) within 
Licensee’s organization, as well as use summary data deliverables in public presentations, provided that any such copy or excerpt appropriately cite 
Publisher as the source of the data and/or bear Publisher’s proprietary legend(s) in the same form(s) as they appear in the original(s). Licensee may not 
distribute any deliverable (or any copy or portion of any deliverable) to any person or entity outside of Licensee’s organization. Licensee may not modify, 
or have modified by others, any of the deliverables. This right to “use the deliverables” is strictly limited to the uses described in this paragraph. Publisher 
reserves all rights not expressly granted to Licensee in this Agreement. Without limiting the generality of the foregoing, Licensee acknowledges and 
agrees that except as specifically set forth in this paragraph, Publisher retains all right, title and interest to the deliverables, and Publisher’s 
methodologies, databases, research materials and sources. 

Unauthorized Use – Unless the User has an “Enterprise License”, the User cannot publish the Report(s) or sections of the Report (s) on a company 
Intranet or any other digital, electronic or any other publishing system now in existence or developed hereafter, modify or re-work the Report in any way 
and must not lease, rent, sub-license, charge or sell the Report. If you would like others to be able to use the publication in any manner, please contact 
PQ Media for a single or multi-user Enterprise License. 
  
Copyright / Prohibited Uses – The Report is owned by PQ Media, including the exclusive copyright in and to the Report and the User acquires no 
ownership rights. Any use by User other than a Permitted Use is forbidden. 

Information “As Is” – All information and data contained in the Report is obtained by PQ Media from sources that PQ Media believes to be accurate 
and reliable. However, errors and omissions in the Report may result from human error and malfunctions in electronic conversion and transmission of 
textual and numeric data. 
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Research Methodology 

Some data in this Report were published in two related PQM 
reports released in 2013 and 2014.  
 

Revenues from other advertising media, as well as the overall 
ad market used for comparison purposes  were first published 
in the related Global Digital & Alternative Media Forecast 
2013-17. To be consistent, revenue data relating to other 
media used in select charts were not revised, including 
DOOH.  
 

The data on consumer exposure to DOOH was first published 
in the Global Consumer Exposure to Digital Out-of-Home 
Media Worldwide 2014, which significantly more data than 
was included in this report, such as media usage 
comparisons to other ad media, including traditional OOH, for 
all regions and markets included in this report. 
 

Click through the preceding hyperlinks for more information 
and free executive summaries of these two reports.  
 

Success in today’s fast-changing media economy requires timely, accurate and actionable strategic 
intelligence. Let PQ Media help your organization move towards a successful digital media future with a 
free, no-obligation situation review. To schedule your review, please contact Patrick Quinn at 
pquinn@pqmedia.com or Leo Kivijarv at lkivijarv@pqmedia.com or call 203-921-0368. 
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Digital Out-of-Home Advertising: Ad vehicles often developed through new technology to target more mobile and captive consumers in less 
cluttered locations outside the home. DOOH media use innovative concepts designed for greater consumer engagement, participation and brand 
activation.  
   

Digital Place-based Networks (DPN): Integrate contextually relevant entertainment, informational and/or educational programming with advertising 
messages narrowcast through digital video screens to engage consumers in relatively captive venues. Consumers often spend extended periods of 
time in these venues, including cinemas, retail outlets, healthcare and professional offices, entertainment and education locations, and various 
transit hubs and vehicles. DPNs and digital billboards & signage together are referred to as digital out-of-home media (DOOH).   
  

 
DPN Venue Categories 

 
  • Cinema  

o Lobbies 
o On-Screen.  

 

• Corporate & Healthcare  
o Clinics 
o Convention Centers 
o Corporate Buildings 
o Government Buildings 
o Hospitals 
o Medical Offices 
o Pharmacies.  

 
 

• Entertainment & Education  
o Bars & Restrooms 
o College Campuses 
o Concerts, Fairs & Festivals 
o Cruise Ship 
o Fitness Centers & Spa 
o Hotels & Motels 
o K-12 Schools 
o Leisure Sports (Golf, Ski, etc.) 
o Military Bases 
o Quick Service Restaurants (QSR) 
o Resorts  
o Sponsored Events 
o Sporting Arenas & Stadiums 
o Tourist Attractions 

 
 

 
 

• Retail  
o Big Box 
o Convenience Stores 
o Groceries 
o Malls & Food Courts 
o Specialty (Auto, Games, Salons, etc.) 
o Warehouses  

 

• Transit  
o Airplanes & Airports 
o Buses & Stations 
o Gas Stations/Petrol 
o Subways & Stations 
o Taxis 
o Trains & Stations. 
o Travel Centers  
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Digital Billboards & Signage (DBB): Communicate primarily advertising-only messages through screens equipped with LED or LCD technology. 
Ads are often changed at predetermined times to showcase multiple brands and to target audiences during specific dayparts at various locations, 
including roadside, transit, entertainment and retail.   
  

 
DBB Location Categories  

• Entertainment  
o Bars & Restrooms 
o College, K-12, Military Campuses 
o Concerts, Events, Fairs & Festivals 
o Corporate Buildings 
o Fitness Centers & Spa 
o Healthcare Facilities 
o Hotels & Motels 
o Leisure Sports (Golf, Ski, etc.) 
o Miscellaneous (Humans, etc.)   
o Quick Service Restaurants (QSR) 
o Resorts & Cruise Ships  
o Sporting Arenas & Stadiums 
o Tourist Attractions.  

 

• Retail  
o Big Box & Parking Lots 
o Convenience Stores 
o Groceries 
o Malls, Garages & Entrances 
o Specialty (Auto, Games, Salons, etc.) 
o Warehouses .  

 
 

• Roadside  
o On Buildings & Holographs 
o Highways & Exit Ramps 
o Major Roads.  

 

• Transit  
o Airports 
o Automobiles 
o Blimps 
o Buses & Stations 
o Car-Charging Stations 
o Gas Stations/Petrol 
o Parking Garages 
o Subways, Stations & Tunnels 
o Taxi Tops 
o Trains & Stations. 
o Travel Centers 
o Trucks & Trailers  

 
 
 



10 

Table of Contents (Tables/Charts in Italics) 

Slide(s) Title/Tables 

COVER & FRONT MATTER 

2 Copyright 

3 Single Seat Licensing Agreement Terms 

4-5 About PQ Media 

6-7 PQ Media Methodology 

8-9 Definition & Segmentations 

10-24 Table of Contents 

Slide(s) Title/Tables 

25-33 EXECUTIVE SUMMARY 

26 Global Digital Out-of-Home Media   

     Global DOOH Revenues & Growth 

27 Global Consumer Exposure to Digital Out-of-Home Media   

     Global Consumer Exposure to DOOH AHW & Growth 

28 Global Digital Place-based Networks   

     Global DPN Revenues & Growth 

29 Global Digital Billboard & Signage   

     Global DBB Revenues & Growth 

30 Top 5 Global Market Rankings in 2013 

     Global DOOH Revenues & Growth 

     Global Consumer Exposure to DOOH & Growth 

     Global DPN Revenues & Growth 

     Global DBB Revenues & Growth 

31 Key Trends by Market: Americas 

32 Key Trends by Market: Asia Pacific 

33 Key Trends by Market: Europe / Middle East & Africa 

www.pqmedia.com 



11 

Slide(s) Title/Tables 

34-65 GLOBAL DOOH OVERVIEW & ANALYSIS 

35-44 Key Trends & Growth Drivers  

36 DOOH Reaches Consumers Everywhere 

   DOOH Exposure at Multiple Points Per Day 

   Average Time Spent in Venues & Length of Time 

37 CPM Levels Exceed Static Billboards 

   Estimated CPM Rates by Venues & Locations 

38 Consumer Exposure to DOOH Exceed Most Other Media 

   Media Usage Index of Seven Media Platforms 

39-44 Growth Challenges 

40 Majority of DOOH Venues Lack One of Three Variables 

   DOOH Exposure Matrix & Three DOOH Variables  

41 DOOH Growth Rate Trails Most Emerging Media 

   Share of Digital & Alternative Media by Platform 

42 DOOH Growth Trails Many Digital & Alternative Media 

   Digital & Alternative Media Growth Rates 

43 Key DOOH Challenges 

44 PQ Media’s Key Takeaways 

Slide(s) Title/Tables 

45-53 Data & Analysis 

46 Top 10 Trends in 2013 

47 Top 10 Global DOOH Operators 

48 Global DOOH Revenues & Exposure 

   Global DOOH Revenues, Growth & Consumer Exposure 

49 Global DOOH Growth Performance 

    Global DOOH vs Advertising,, GDP & Traditional OOH  

50 Global DOOH Share Performance  

   Global DOOH Share of Total OOH 

   Share of DPN & DBB in Total Global DOOH 

51 Global Digital Place-based Network Trends 

   Global DPN Revenues & Growth   

52 Global Digital Billboards & Signage Trends 

   Global DBB Revenues & Growth 

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



12 

Slide(s) Title /Tables 

53-65 Global  Rankings 

54 DOOH Revenue & Growth Rankings 

55 Market Rank by DOOH Revenues 

   DOOH Revenue Rank 2008, 2013, 2018 

56 Market Rank by DOOH Growth 

   DOOH Growth Rank 2013, 2008-13, 2013-18 

57 Consumer Exposure to DOOH  & Growth Rankings 

58 Market Rank by Consumer Exposure to DOOH  by AHW 

   Consumer Exposure to DOOH Rank 2008, 2013, 2018 

59 Market Rank by Consumer Exposure to DOOH Growth 

   Consumer Exposure Growth Rank 2013, 2008-13, 2013-18 

60 DPN Revenue & Growth Rankings 

61 Market Rank by DPN Revenues 

   DPN Revenue Rank 2008, 2013, 2018 

62 Market Rank by DPN Growth 

   DPN Revenue Growth Rank 2013, 2008-13, 2013-18 

63 DBB Revenue & Growth Rankings 

64 Market Rank by DBB Revenues 

   DBB Revenue Rank 2008, 2013, 2018 

65 Market Rank by DBB Growth 

   DBB Revenue Growth Rank 2013, 2008-13, 2013-18 

Slide(s) Title/Tables 

66-268 MARKET ANALYSIS: 4 REGIONS  & 15 LEADING MARKETS 

67-131 AMERICAS 

67-73 Americas  Region 

68 Americas DOOH Revenues & Exposure 

   Americas DOOH Revenues, Growth & Consumer Exposure 

69 Americas DOOH Growth Performance  

    Americas DOOH vs Advertising,, GDP & Traditional OOH  

70 Americas DOOH Share Performance  vs. Global 

   Americas  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Americas & Global Total DOOH 

71 Americas DOOH Regional Rankings 

   Americas DOOH  Revenues & Growth  

   Americas Consumer Exposure to DOOH  & Growth 

   Americas DPN  Revenues & Growth  

   Americas DBB  Revenues & Growth  

72 Americas Digital Place-based Network Trends 

   Americas DPN Revenues & Growth   

73 Americas Digital Billboards & Signage Trends 

   Americas DBB Revenues & Growth 

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



13 

Slide(s) Title/Tables 

74-96 United States 

75 United States DOOH Revenues & Exposure 

   US DOOH Revenues, Growth & Consumer Exposure 

76 United States DOOH Growth Performance 

    US DOOH vs Advertising,, GDP & Traditional OOH  

77 United States DOOH Share Performance  vs. Global 

   US  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in US & Global Total DOOH 

78 United States DOOH Market Rankings 

   US DOOH  Revenues & Growth  

   US Consumer Exposure to DOOH  & Growth 

   US DPN  Revenues & Growth  

   US DBB  Revenues & Growth  

79 United States Digital Place-based Network Trends 

   US Cinema DPN Revenues & Growth   

80 United States DPN Trends: Cinema 

   US Cinema DPN Revenues & Growth   

81 United States DPN Trends: Corporate & Healthcare 

   US Corporate & Healthcare DPN Revenues & Growth   

Slide(s) Title/Tables 

82 United States DPN Trends: Retail 

   US Retail DPN Revenues & Growth   

83 United States DPN Trends: Entertainment & Education 

   US Entertainment & Education DPN Revenues & Growth   

84 United States DPN Trends: Transit 

   US Transit DPN Revenues & Growth   

85 United States Digital Billboards & Signage Trends 

   Americas Digital Billboard Revenues & Growth 

86 United States DBB Trends: Roadside 

   US Roadside DBB Revenues & Growth   

87 United States DBB Trends: Retail 

   US Retail DBB Revenues & Growth   

88 United States DPN Trends: Entertainment 

   US Entertainment DBB Revenues & Growth   

89 United States DPN Trends: Transit 

   US Transit DBB Revenues & Growth   

90-96 Leading Digital Out-of-Home Operators in the United States 

   US Digital Place-based Network Operators 

   US Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



14 

Slide(s) Title/Tables 

97-105 Brazil 

98 Brazil DOOH Revenues & Exposure 

   Brazil DOOH Revenues, Growth & Consumer Exposure 

99 Brazil DOOH Growth Performance  

    Brazil DOOH vs Advertising,, GDP & Traditional OOH  

100 Brazil DOOH Share Performance  vs. Global 

   Brazil  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Brazil & Global Total DOOH 

101 Brazil DOOH Market Rankings 

   Brazil DOOH  Revenues & Growth  

   Brazil Consumer Exposure to DOOH  & Growth 

   Brazil DPN  Revenues & Growth  

   Brazil DBB  Revenues & Growth  

102 Brazil Digital Place-based Network Trends 

   Brazil DPN Revenues & Growth   

103 Brazil Digital Billboards & Signage Trends 

   Brazil DBB Revenues & Growth 

104-105 Leading Digital Out-of-Home Operators in Brazil 

   Brazil Digital Place-based Network Operators 

   Brazil Digital Billboard Operators   

Slide(s) Title/Tables 

106-114 Canada 

107 Canada DOOH Revenues & Exposure 

   Canada DOOH Revenues, Growth & Consumer Exposure 

108 Canada DOOH Growth Performance  

    Canada DOOH vs Advertising,, GDP & Traditional OOH  

109 Canada DOOH Share Performance  vs. Global 

   Canada  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Canada & Global Total DOOH 

110 Canada DOOH Market Rankings 

   Canada DOOH  Revenues & Growth  

   Canada Consumer Exposure to DOOH  & Growth 

   Canada DPN  Revenues & Growth  

   Canada DBB  Revenues & Growth  

111 Canada Digital Place-based Network Trends 

   Canada DPN Revenues & Growth   

112 Canada Digital Billboards & Signage Trends 

   Canada DBB Revenues & Growth 

113-114 Leading Digital Out-of-Home Operators in Canada 

   Canada Digital Place-based Network Operators 

   Canada Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



15 

Slide(s) Title/Tables 

115-123 Mexico 

116 Mexico DOOH Revenues & Exposure 

   Mexico DOOH Revenues, Growth & Consumer Exposure 

117 Mexico DOOH Growth Performance  

    Mexico DOOH vs Advertising,, GDP & Traditional OOH  

118 Mexico DOOH Share Performance  vs. Global 

   Mexico  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Mexico & Global Total DOOH 

119 Mexico DOOH Market Rankings 

   Mexico DOOH  Revenues & Growth  

   Mexico Consumer Exposure to DOOH  & Growth 

   Mexico DPN  Revenues & Growth  

   Mexico DBB  Revenues & Growth  

120 Mexico Digital Place-based Network Trends 

   Mexico DPN Revenues & Growth   

121 Mexico Digital Billboards & Signage Trends 

   Mexico DBB Revenues & Growth 

122-123 Leading Digital Out-of-Home Operators in Mexico 

   Mexico Digital Place-based Network Operators 

   Mexico Digital Billboard Operators   

Slide(s) Title/Tables 

124-131 Rest of Americas 

125 Rest of Americas DOOH Revenues & Exposure 

   RoAM DOOH Revenues, Growth & Consumer Exposure 

126 Rest of Americas DOOH Growth Performance  

    RoAM DOOH vs Advertising,, GDP & Traditional OOH  

127 Rest of Americas DOOH Share Performance  vs. Global 

   RoAM  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in RoAM & Global Total DOOH 

128 Rest of Americas DOOH Market Rankings 

   RoAM DOOH  Revenues & Growth  

   RoAM Consumer Exposure to DOOH  & Growth 

   RoAM DPN  Revenues & Growth  

   RoAM DBB  Revenues & Growth  

129 Rest of Americas Digital Place-based Network Trends 

   RoAM DPN Revenues & Growth   

130 Rest of Americas Digital Billboards & Signage Trends 

   RoAM DBB Revenues & Growth 

131 Countries in the Rest of Americas 

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



16 

Slide(s) Title/Tables 

132-191 ASIA PACIFIC 

132-138 Asia Pacific  Region 

133 Asia Pacific DOOH Revenues & Exposure 

   Asia Pacific DOOH Revenues, Growth & Consumer Exposure 

134 Asia Pacific DOOH Growth Performance  

    Asia Pacific DOOH vs Advertising,, GDP & Traditional OOH  

135 Asia Pacific DOOH Share Performance  vs. Global 

   APAC  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in APAC & Global Total DOOH 

136 Asia Pacific DOOH Market Rankings 

   APAC DOOH  Revenues & Growth  

   APAC Consumer Exposure to DOOH  & Growth 

   APAC DPN  Revenues & Growth  

   APAC DBB  Revenues & Growth  

137 Asia Pacific Digital Place-based Network Trends 

   Asia Pacific DPN Revenues & Growth   

138 Asia Pacific Digital Billboards & Signage Trends 

   Asia Pacific DBB Revenues & Growth 

Slide(s) Title/Tables 

139-147 China 

140 China DOOH Revenues & Exposure 

   China DOOH Revenues, Growth & Consumer Exposure 

141 China DOOH Growth Performance  

    China DOOH vs Advertising,, GDP & Traditional OOH  

142 China DOOH Share Performance  vs. Global 

   China  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in China & Global Total DOOH 

143 China DOOH Market Rankings 

   China DOOH  Revenues & Growth  

   China Consumer Exposure to DOOH  & Growth 

   China DPN  Revenues & Growth  

   China DBB  Revenues & Growth  

144 China Digital Place-based Network Trends 

   China DPN Revenues & Growth   

145 China Digital Billboards & Signage Trends 

   China DBB Revenues & Growth 

146-147 Leading Digital Out-of-Home Operators in China 

   China Digital Place-based Network Operators 

   China Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



17 

Slide(s) Title/Tables 

148-156 Japan 

149 Japan DOOH Revenues & Exposure 

   Japan DOOH Revenues, Growth & Consumer Exposure 

150 Japan DOOH Growth Performance  

    Japan DOOH vs Advertising,, GDP & Traditional OOH  

151 Japan DOOH Share Performance  vs. Global 

   Japan  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Japan & Global Total DOOH 

152 Japan DOOH Market Rankings 

   Japan DOOH  Revenues & Growth  

   Japan Consumer Exposure to DOOH  & Growth 

   Japan DPN  Revenues & Growth  

   Japan DBB  Revenues & Growth  

153 Japan Digital Place-based Network Trends 

   Japan DPN Revenues & Growth   

154 Japan Digital Billboards & Signage Trends 

   Japan DBB Revenues & Growth 

155-156 Leading Digital Out-of-Home Operators in Japan 

   Japan Digital Place-based Network Operators 

   Japan Digital Billboard Operators   

Slide(s) Title/Tables 

157-165 Australia 

158 Australia DOOH Revenues & Exposure 

   Australia DOOH Revenues, Growth & Consumer Exposure 

159 Australia DOOH Growth Performance  

    Australia DOOH vs Advertising,, GDP & Traditional OOH  

150 Australia DOOH Share Performance  vs. Global 

   US  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Australia & Global Total DOOH 

161 Australia DOOH Market Rankings 

   Australia DOOH  Revenues & Growth  

   Australia Consumer Exposure to DOOH  & Growth 

   Australia DPN  Revenues & Growth  

   Australia DBB  Revenues & Growth  

162 Australia Digital Place-based Network Trends 

   Australia DPN Revenues & Growth   

163 Australia Digital Billboards & Signage Trends 

   Australia DBB Revenues & Growth 

164-165 Leading Digital Out-of-Home Operators in Australia 

   Australia Digital Place-based Network Operators 

   Australia Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



18 

Slide(s) Title/Tables 

166-174 South Korea 

167 South Korea DOOH Revenues & Exposure 

   South Korea DOOH Revenues, Growth & Consumer Exposure 

168 South Korea DOOH Growth Performance  

    South Korea DOOH vs Advertising,, GDP & Traditional OOH  

169 South Korea DOOH Share Performance  vs. Global 

   S Korea  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in S Korea & Global Total DOOH 

170 South Korea DOOH Market Rankings 

   S Korea DOOH  Revenues & Growth  

   S Korea Consumer Exposure to DOOH  & Growth 

   S Korea DPN  Revenues & Growth  

   S Korea DBB  Revenues & Growth  

171 South Korea Digital Place-based Network Trends 

   South Korea DPN Revenues & Growth   

172 South Korea Digital Billboards & Signage Trends 

   South Korea DBB Revenues & Growth 

173-174 Leading Digital Out-of-Home Operators in South Korea 

   South Korea Digital Place-based Network Operators 

   South Korea Digital Billboard Operators   

Slide(s) Title/Tables 

175-183 India 

176 India DOOH Revenues & Exposure 

   India DOOH Revenues, Growth & Consumer Exposure 

177 India DOOH Growth Performance  

    India DOOH vs Advertising,, GDP & Traditional OOH  

178 India DOOH Share Performance  vs. Global 

   India  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in India & Global Total DOOH 

179 India DOOH Market Rankings 

   India DOOH  Revenues & Growth  

   India Consumer Exposure to DOOH  & Growth 

   India DPN  Revenues & Growth  

   India DBB  Revenues & Growth  

180 India Digital Place-based Network Trends 

   India DPN Revenues & Growth   

181 India Digital Billboards & Signage Trends 

   India DBB Revenues & Growth 

182-183 Leading Digital Out-of-Home Operators in India 

   India Digital Place-based Network Operators 

   India Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



19 

Slide(s) Title/Tables 

184-191 Rest of Asia Pacific 

185 Rest of Asia Pacific DOOH Revenues & Exposure 

   RoAP DOOH Revenues, Growth & Consumer Exposure 

186 Rest of Asia Pacific DOOH Growth Performance  

    RoAP DOOH vs Advertising,, GDP & Traditional OOH  

187 Rest of Asia Pacific DOOH Share Performance  vs. Global 

   RoAP  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in RoAP & Global Total DOOH 

188 Rest of Asia Pacific DOOH Market Rankings 

   RoAP DOOH  Revenues & Growth  

   RoAP Consumer Exposure to DOOH  & Growth 

   RoAP DPN  Revenues & Growth  

   RoAP DBB  Revenues & Growth  

189 Rest of Asia Pacific Digital Place-based Network Trends 

   RoAP DPN Revenues & Growth   

190 Rest of Asia Pacific Digital Billboards & Signage Trends 

   RoAP DBB Revenues & Growth 

191 Countries in the Rest of Asia Pacific 

Slide(s) Title/Tables 

192-260 EUROPE 

192-198 Europe Region 

193 Europe DOOH Revenues & Exposure 

   Europe DOOH Revenues, Growth & Consumer Exposure 

194 Europe DOOH Growth Performance  

    Europe DOOH vs Advertising,, GDP & Traditional OOH  

195 Europe DOOH Share Performance  vs. Global 

   Europe  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Europe & Global Total DOOH 

196 Europe DOOH Market Rankings 

   Europe DOOH  Revenues & Growth  

   Europe Consumer Exposure to DOOH  & Growth 

   Europe DPN  Revenues & Growth  

   Europe DBB  Revenues & Growth  

197 Europe Digital Place-based Network Trends 

   Europe DPN Revenues & Growth   

198 Europe Digital Billboards & Signage Trends 

   Europe DBB Revenues & Growth 

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



20 

Slide(s) Title/Tables 

199-207 United Kingdom 

200 United Kingdom DOOH Revenues & Exposure 

   UK DOOH Revenues, Growth & Consumer Exposure 

201 United Kingdom DOOH Growth Performance  

    UK DOOH vs Advertising,, GDP & Traditional OOH  

202 United Kingdom DOOH Share Performance  vs. Global 

   UK  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in UK & Global Total DOOH 

203 United Kingdom DOOH Market Rankings 

   UK DOOH  Revenues & Growth  

   UK Consumer Exposure to DOOH  & Growth 

   UK DPN  Revenues & Growth  

   UK DBB  Revenues & Growth  

204 United Kingdom Digital Place-based Network Trends 

   United Kingdom DPN Revenues & Growth   

205 United Kingdom Digital Billboards & Signage Trends 

   United Kingdom DBB Revenues & Growth 

206-207 Leading Digital Out-of-Home Operators in United Kingdom 

   United Kingdom Digital Place-based Network Operators 

   United Kingdom Digital Billboard Operators   

Slide(s) Title/Tables 

208-216 Germany 

209 Germany DOOH Revenues & Exposure 

   Germany DOOH Revenues, Growth & Consumer Exposure 

210 Germany DOOH Growth Performance  

    Germany DOOH vs Advertising,, GDP & Traditional OOH  

211 Germany DOOH Share Performance  vs. Global 

   Germany  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Germany & Global Total DOOH 

212 Germany DOOH Market Rankings 

   Germany DOOH  Revenues & Growth  

   Germany Consumer Exposure to DOOH  & Growth 

   Germany DPN  Revenues & Growth  

   Germany DBB  Revenues & Growth  

213 Germany Digital Place-based Network Trends 

   Germany DPN Revenues & Growth   

214 Germany Digital Billboards & Signage Trends 

   Germany DBB Revenues & Growth 

215-216 Leading Digital Out-of-Home Operators in Germany 

   Germany Digital Place-based Network Operators 

   Germany Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



21 

Slide(s) Title/Tables 

217-225 France 

218 France DOOH Revenues & Exposure 

   France DOOH Revenues, Growth & Consumer Exposure 

219 France DOOH Growth Performance  

    France DOOH vs Advertising,, GDP & Traditional OOH  

220 France DOOH Share Performance  vs. Global 

   France  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in France & Global Total DOOH 

221 France DOOH Market Rankings 

   France DOOH  Revenues & Growth  

   France Consumer Exposure to DOOH  & Growth 

   France DPN  Revenues & Growth  

   France DBB  Revenues & Growth  

222 France Digital Place-based Network Trends 

   France DPN Revenues & Growth   

223 France Digital Billboards & Signage Trends 

   France DBB Revenues & Growth 

224-225 Leading Digital Out-of-Home Operators in France 

   France Digital Place-based Network Operators 

   France Digital Billboard Operators   

Slide(s) Title/Tables 

226-234 Russia 

227 Russia DOOH Revenues & Exposure 

   Russia DOOH Revenues, Growth & Consumer Exposure 

228 Russia DOOH Growth Performance  

    Russia DOOH vs Advertising,, GDP & Traditional OOH  

229 Russia DOOH Share Performance  vs. Global 

   Russia  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Russia & Global Total DOOH 

230 Russia DOOH Market Rankings 

   Russia DOOH  Revenues & Growth  

   Russia Consumer Exposure to DOOH  & Growth 

   Russia DPN  Revenues & Growth  

   Russia DBB  Revenues & Growth  

231 Russia Digital Place-based Network Trends 

   Russia DPN Revenues & Growth   

232 Russia Digital Billboards & Signage Trends 

   Russia DBB Revenues & Growth 

233-234 Leading Digital Out-of-Home Operators in Russia 

   Russia Digital Place-based Network Operators 

   Russia Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



22 

Slide(s) Title/Tables 

235-244 Italy 

236 Italy DOOH Revenues & Exposure 

   Italy DOOH Revenues, Growth & Consumer Exposure 

237 Italy DOOH Growth Performance  

    Italy DOOH vs Advertising,, GDP & Traditional OOH  

238 Italy DOOH Share Performance  vs. Global 

   Italy  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Italy & Global Total DOOH 

239 Italy DOOH Market Rankings 

   Italy DOOH  Revenues & Growth  

   Italy Consumer Exposure to DOOH  & Growth 

   Italy DPN  Revenues & Growth  

   Italy DBB  Revenues & Growth  

240 Italy Digital Place-based Network Trends 

   Italy DPN Revenues & Growth   

241 Italy Digital Billboards & Signage Trends 

   Italy DBB Revenues & Growth 

242-243 Leading Digital Out-of-Home Operators in Italy 

   Italy Digital Place-based Network Operators 

   Italy Digital Billboard Operators   

Slide(s) Title/Tables 

244-252 Spain 

245 Spain DOOH Revenues & Exposure 

   Spain DOOH Revenues, Growth & Consumer Exposure 

246 Spain DOOH Growth Performance  

    Spain DOOH vs Advertising,, GDP & Traditional OOH  

247 Spain DOOH Share Performance  vs. Global 

   Spain  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in Spain & Global Total DOOH 

248 Spain DOOH Market Rankings 

   Spain DOOH  Revenues & Growth  

   Spain Consumer Exposure to DOOH  & Growth 

   Spain DPN  Revenues & Growth  

   Spain DBB  Revenues & Growth  

249 Spain Digital Place-based Network Trends 

   Spain DPN Revenues & Growth   

250 Spain Digital Billboards & Signage Trends 

   Spain DBB Revenues & Growth 

251-252 Leading Digital Out-of-Home Operators in Spain 

   Spain Digital Place-based Network Operators 

   Spain Digital Billboard Operators   

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



23 

Slide(s) Title/Tables 

253-260 Rest of Europe 

254 Rest of Europe DOOH Revenues & Exposure 

   RoEU DOOH Revenues, Growth & Consumer Exposure 

255 Rest of Europe DOOH Growth Performance  

    RoEU DOOH vs Advertising,, GDP & Traditional OOH  

256 Rest of Europe DOOH Share Performance  vs. Global 

   RoEU  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in RoEU & Global Total DOOH 

257 Rest of Europe DOOH Market Rankings 

   RoEU DOOH  Revenues & Growth  

   RoEU Consumer Exposure to DOOH  & Growth 

   RoEU DPN  Revenues & Growth  

   RoEU DBB  Revenues & Growth  

258 Rest of Europe Digital Place-based Network Trends 

   RoEU DPN Revenues & Growth   

259 Rest of Europe Digital Billboards & Signage Trends 

   RoEU DBB Revenues & Growth 

260 Countries in the Rest of Europe 

Slide(s) Title/Tables 

261-268 MIDDLE EAST & AFRICA 

261-268 Middle East & Africa Region 

262 Middle East & Africa DOOH Revenues & Exposure 

   ME&A DOOH Revenues, Growth & Consumer Exposure 

263 Middle East & Africa DOOH Growth Performance  

    ME&A DOOH vs Advertising,, GDP & Traditional OOH  

264 Middle East & Africa DOOH Share Performance  vs. Global 

   ME&A  & Global DOOH Share of Total OOH  

   Share of DPN & DBB in ME&A & Global Total DOOH 

265 Middle East & Africa DOOH Market Rankings 

   ME&A DOOH  Revenues & Growth  

   ME&A Consumer Exposure to DOOH  & Growth 

   ME&A DPN  Revenues & Growth  

   ME&A DBB  Revenues & Growth  

256 Middle East & Africa Digital Place-based Network Trends 

   ME&A DPN Revenues & Growth   

257 Middle East & Africa Digital Billboards & Signage Trends 

   ME&A DBB Revenues & Growth 

268 Countries in the Middle East & Africa 

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



24 

Slide(s) Title/Tables 

269-301 APPENDIX 

270-276 “Rest of” Leading Digital Out-of-Home Operators 

271-273    Other Digital Place-based Network Operators 

274-276    Other Digital Billboard Operators   

277-281 Currency Conversion Tables 

278    Americas 

279    Asia Pacific   

280    Europe 

281    Middle East & Africa 

282-300 Select Secondary Sources by Global Region, & Market 

283-284    Global    

285-287    Americas 

288-291    Asia Pacific   

292-297    Europe 

297-300    Middle East & Africa 

301 PQ Media Global Digital Media & Technology Series 2014     

Table of Contents (Tables/Charts in Italics) 

www.pqmedia.com 



www.pqmedia.com 26 

0%

5%

10%

15%

20%

$0

$5

$10

$15

$20

2008 09 10 11 12 13 14 15 16 17 2018

%
 G

row
th$ 

B
illi

on
s

Global Digital Out-of-Home Media Revenues & Growth: 2008-18 

DOOH Revenues DOOH GrowthSource: PQ Media

Global Digital Out-of-Home Media 

Global digital out-of-home (DOOH) media revenues grew 9.3% in 2013 to $8.86 billion, a relatively strong increase tempered by it being the third 
consecutive year of decelerating growth. Key developed and emerging markets worldwide stuttered during the year, due to myriad challenges 
depending upon the region or country. Topping the list of broader economic challenges were debt issues, asset bubbles, political tensions, slow-
growth recoveries and decelerating expansions in the BRIC markets. These issues filtered down to ad-driven media, including cinema networks (the 
largest in-venue category), which were impacted more than other DOOH verticals. First-half 2014 trends signaled the global economic engine was 
gaining momentum, albeit slowly, and we expect DOOH growth to accelerate this year as well, boosted by ad spend related to the Winter Olympics 
and FIFA World Cup. Global DOOH revenues are pacing for 11.3% growth in 2014 to $9.87 billion, with double-digit growth projected through 2018. 
DOOH revenues will post a 12.4% CAGR in the 2014-18 period, reaching $15.92 billion.  
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Global Consumer Exposure to Digital Out-of-Home Media 

While revenue growth decelerated in 2013, consumer exposure to DOOH billboards, kiosks and place-based video nets worldwide, grew at a 
similar pace to 2012, rising 7.2% to an average of 14 minutes per week worldwide. Growth drivers included new development and expansion 
of existing digital signage and video nets, many occurring in high-traffic areas and often replacing static signs. Consumer DOOH exposure is 
on pace to rise 9.5% to 15 minutes for full-year 2014 and increase at an 8.9% CAGR during the forecast period, reaching 21 minutes a week 
in 2018. Growth will be bolstered by higher engagement with digital indoor and outdoor signage and video nets during the mega-sporting 
events scheduled in even years.  
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