] e |
Intellitrends. ' <

intelligence.insight.impact.

During the first week of October 2014,
Michigan based Intellitrends conducted a
survey with 1,200 people across the US
regarding their  perceptions of the
automotive industry and “Detroit.”
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From a national
perspective, how would

you describe the overall/ uh.;

image of “Detroit”?

Americans feeling positive about the
Automotive industry!

Overall, 62% of Americans today say that a strong automotive industry is extremely
to critically important to the US economy. Regardless of generational segment, this
feeling is supported by all; two-thirds of those 35 to 49, 62% of those over 50 and 59%
of the Millennial generation — those aged 18 to 34.

How important do you feel a strong automotive industry is to the US economy?

B Critically important Extremely important Somewhat important Not very important M Not at all important
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When asked about the health of the automotive industry, overall 81% of Americans
feel that the automotive industry is either stable or growing. This positive outlook is
strongest among those over age 50, with 51% who say it is growing as compared to
44% of those 35 to 49 and 42% of those 18 to 34.

In terms of being innovative, almost one in two (46%) Americans feel that the
automotive industry is more innovative than other industries with the highest
agreement coming from those over age 50 (53%) compared to 47% among those
aged 18 to 34 and 42% among those 35 to 49.

Compared to other industries, how innovative is the automotive industry?
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Overall, 58% rate Detroit’s overall image as negative, while 42% of
Americans assess the image of Detroit as neutral to positive.
However, among those assessing Detroit’s image as negative, when
asked; “How accurate is this portrayal?”, 63% say the negative image
isn’t entirely accurate, and 19% feel it is totally inaccurate.

Intellitrends | 8031 M-15 | Suite 120 | Clarkston, MI 48348 | 248-922-3344 | www.intellitrend.com

About Intellitrends — Founded in 1989 by Marlene Stone, Intellitrends is a Michigan based full service market vision company providing its clients with a broad

range of market and consumer research capabilities.

Their basic philosophy is providing actionable and measurable information. Intellitrends is a Certified

Woman Owned Business. Copyright. All rights reserved. Not to be distributed without permission of Intellitrends LLC.



