A ADSNATIVE
5 STEPS TO MANAGE NATIVE

ADVERTISING DEMAND SOURCES
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Step | Create native ad placements.

\§
in-feed end-of-post
-

~
Step | (Optional) Charge premiums on
2 direct sold campaigns.

\§
Train your sales team to
sell native placements to
advertisers. Publishers
always earn higher CPM'’s,
when they sell direct .

4 )

Step | Integrate native demand sources.

3 |
- AdsNative Marketplace

Direct Advertisers

|>

Determine who you want ]

to partner with to backfill
native ad placements
and set them up in your
mediation dashboard.

Native Ad
Networks

A
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Step | Select your demand optimization

4 methodology.

\§
Manual Waterfall Automatic Mediation
® Manually prioritize indirect native ® Allow the AdsNative real-time optimizer to select
partners - who should get a first look, the best native demand partner based on eCPM
a second look, and so on... andyor fill-rates.
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Step | Analyze the native placements
5 performance results.
\§
= Network Dashboard
4 |
Make adjustments from the dashboard $27,544.07 1,036,496

based on this data (i.e. add/remove
native networks from the mediation
platform or adjust the manual prioriti-
zation settings).
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