Unlocking the Power of the Hispanic Mom for Future Growth
[bookmark: _GoBack]At 57 million strong, U.S. Hispanics are a driving force in this country, contributing over $1.3 Trillion in consumer spending, and representing the majority of growth in key youth demos. More importantly, this young, family-first segment is leading the way in spending on categories like CPG food, household products and beauty, making them an ideal target for any marketer looking for a growth engine in those businesses.  As a Hispanic consumer thought leader, Univision Communications VP of Strategy and Insights, Liz Sanderson, will share must-know data from proprietary research to help marketers better understand the current opportunity with Hispanic moms, where their motivations lie, and how best to engage this segment in strategic marketing initiatives.
