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THERE ARE BILLIONS OF PAPER CARDS IN THE MARKET TODAY, WITH NO CONSUMER COMPLAINTS

O _. 0% 0F PRODUCT FAILURE. APPLE, ONE OF THE MOST CONSUMER FOCUSED COMPANIES IN THE WORLD,
' IS ONE OF THE WORLD'S LARGEST DISTRIBUTORS OF PAPER GIFT CARDS.
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SAVING THE EARTH UNE GIF[ CARD AT A TIME.
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THATISNOTTHE CASE ATALL! IN2014THE FOLLOWING

BRANDS'HAD PAPER CARDS IN THE MARKET PLACE
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SAVING THE EARTH, ONE GIFFGARD AT A TIME.
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53% OF THE S&P 500 AND 57% OF THE FORTUNE 500 I FORTUNE
COMPANIES ARE REPORTING ON THEIR ENVIRONMENTAL,

SOCIAL, AND GOVERNANCE (ESG) IMPACTS
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FOR THE FIRST TIME, THE NON-REPORTERS ARE IN THE MINORITY.

THE REASON THESE COMPANIES HAVE DECIDED TO GO GREEN

- PVC, THE PRIMARILY SUBSTRATE FOR GIFT CARDS, CAN BE FOUND IN A NUMBER OF ITEMS FROM CARDS “

é ‘ P TO PIPES TO CHILDREN'S TOYS. PVC DOES NOT READILY DEGRADE AND WHEN IT DOES IT.GIVES OFF A A
NUMBER OF TOXIC MATERIALS. THIS IS THE SINGLE WORST PLASTIC ACCORDING TO SEVERAL HEALTH

ORGANIZATIONS. GREENPEACE HAS BEEN LOBBYING TO STOP THE USE OF PVC BECAUSE OF THE DIOXIN PRODUCED DURING ITS MANUFACTURE.

SOURCE: WWW.BRIGHTHUB.COM
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" SAVING THE EARTH; ONE GIET GARD AT ATIME.
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US MARKET-SHARE IS $34 BILLION FOR RECYCLED CONTENT, REUSABLE AND DEGRADABLE PACKAGING.
DEMAND FOR GREEN PACKAGING WILL™ |
RISE:3:9 PERCENT ANNUALLY THROUGH
2014 OUTPACING PACKAGING'GROWTH. <1~
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