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SalesFuel’s New Mobile App Delivers Timely Sales Advice and 
Marketing Insights
Free App Provides Real-time Category and Consumer Insights

to Sales and Marketing Professionals
WESTERVILLE, Ohio (March x, 2016) — SalesFuel, a leading firm of sales, marketing and management strategists, announces its new mobile application, SalesFuel Insights. The free app is available now for Android in Google Play, for Amazon Fire devices and for Apple devices in the iOS App Store.
Every business day, SalesFuel Insights provides: 

· sales tips and strategies
· marketing and branding trends
· consumer insights

· digital media expertise
· guidance for more effective management and leadership.
It also incorporates timely news headlines for numerous categories including:

· automotive
· healthcare
· retailing
· consumer purchase intent
· SMB operations
· digital marketing
· advertising media 
“Mobile access to SalesFuel’s proprietary research, along with our analysis of findings from other top firms, keeps you informed about what matters most —whenever and wherever you are,” says SalesFuel’s CEO C. Lee Smith. “Our analysts prepare new briefings every day for the app while key industry headlines are updated in real time.” 

Deeper analysis is found via SalesFuel’s past two years of white papers, which are accessible within the app. Content includes “The Best Salesperson I Ever Had”, “Small Business Saturday Shoppers” and “The State of Media Sales”. 

SalesFuel Insights also provides field reps with real-time local traffic, weather radar and forecasts for easier navigation to sales calls.

FIRM DESCRIPTION

SalesFuel provides more than 3,000 sales teams nationwide with “The Power to Sell Smarter” through its unique portfolio of sales tools, training and intelligence. This empowers sales teams to provide value-first to their accounts, stand out from their competition and attract a higher level of talent and clientele.
SalesFuel is best known for its AdMall® product line for media sales and agency new business hunters and its AudienceSCAN® line of marketing research and customer purchase intent data. The company’s current core products also include the SalesFuel API as well as Gitomer Certified Sales Training. SalesFuel’s consulting partners can also provide assistance with strategic planning, pricing models, compensation/incentive programs and digital marketing. 

Thought leadership is delivered free-of-charge through the firm’s many white papers and daily sales briefings at SalesFuel.com along with new customer research at AudienceSCAN.com. SalesFuel also produces the MediaSalesToday.com e-publication, which is updated several times daily for media sales professionals across North America.

For more information, visit our website at www.salesfuel.com.

SOCIAL MEDIA 
· Twitter: @salesfuel
· Facebook: facebook.com/salesfuel
· Video Channel: vimeo.com/salesfuel
· LinkedIn Company Page: linkedin.com/company/sales-fuel
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