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GODFATHER’S PIZZA SEEKING PASSIONATE PIZZA PEOPLE IN COLORADO

OMAHA, NE — There’s a demand for A Pizza You Can’t Refuse® in the Mile High State that only The Godfather
satiates.

Godfather’s Pizza, Inc. (GPI) is looking for franchisee(s) ready to make dough. The company is searching for an
entrepreneur or group of entrepreneurs to open locations in Colorado Springs, Loveland, Greely, Longmont,
Pueblo, Boulder and Fort Collins.

An area development agreement for the Denver region prompted even more customer requests to return to
more cities across the state. Godfather’s Pizza returned to the Denver-metro after a 30-year absence, and at one
time there were around 40 locations in Colorado. Now the company is searching for franchisee(s) to bring the
pizza, made with quality dough and toppings piled high.

“We’ve had a strong following in Colorado and want to use the momentum of the Denver development to bring
pizza to more Coloradans,” says Kathy Johnson, Executive Vice President of Franchise Services. “We’re looking for
passionate pizza people to join our family.”

Colorado is posed to be a strong market for a pizza restaurant —it’s the second-fastest growing state in the nation,
according to new US Census Bureau data. In just one year, the state’s population grew by over 100,000 people.
According to the US Census Bureau, the average citizen in the state is nearly 34 years old and the median annual
household income in 2014 was $59,448. The average unemployment rate in Colorado was slightly lower than the
4.9 percent national average in June.

Founded in 1973, Godfather’s Pizza continues to impress pizza lovers around the nation. Nation’s Restaurant
News awarded the company as the 2016 Consumer Pick for Pizza, after surveying thousands of consumers on the
best limited-service restaurant brands. Restaurant Business also conducted a consumer trends study with
Godfather’s Pizza finding itself in the top three for pizza in 2016.

Godfather’s Pizza is a powerful national brand backed by state-of-the-art research and development, technology,

training, support and first-class marketing for franchise partners. Learn more about franchising opportunities with
Godfather’s Pizza by contacting Dave Gartlan, Director of Franchise Development, at DGartlan@Godfathers.com,

visiting Godfathers.com/Franchising or calling 800-456-8347.

About Godfather’s Pizza, Inc.

After 43 years of creating and making pizzas, you could say Godfather’s Pizza, Inc. knows what it takes to make an
unforgettable pizza. Founded in 1973, the family-operated franchise’s mission has remained unchanged — to serve a more
delicious and abundantly-topped pizza than any other in the country. The fast-casual concept has expanded to more than 450
locations in more than 34 states ranging from traditional dine-in restaurants to express outlets such as airports, convenience
stores and college campuses. The heritage of serving the best pizza around that built this company continues today. For more
information, visit www.Godfathers.com. Follow Godfather’s Pizza on Facebook (www.Facebook.com/GodfathersPizza),
Twitter (www.Twitter.com/GodfathersPizza) and Instagram (www.Instagram.com/GodfathersPizza).
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