DivvyHQ Voted #1 Content Marketing Platform for Third Straight Year
‘Content practitioners’ consistently choose DivvyHQ as top content creation, workflow and collaboration platform on the market
Kansas City, MO – November 8, 2018 –DivvyHQ has been voted by industry professionals as the top content marketing platform for a third straight year, the Content Marketing Institute (CMI) has announced. 
One in five participants surveyed in CMI’s annual Fan Favorites survey chose DivvyHQ as the top content creation, workflow and collaboration platform. CMI is the global leader in education and training relating to content marketing and management.
“We are continually optimizing and adding new features to DivvyHQ with the goal of simplifying and streamlining the content planning, creation and delivery process,” said Brock Stechman, Co-Founder of DivvyHQ. “Receiving   this recognition for three years in a row validates everything DivvyHQ is trying to do.”
More than 400 people weighed in on their favorite content marketing platform, and 20 percent of respondents chose DivvyHQ. DivvyHQ also scored high in the categories of Project Management, Team Collaboration and Marketing Analytics.
“Today, there are literally thousands of technology solutions that help marketers utilize content more strategically. So, being named a ‘fan favorite’ means you stand out in a huge crowd as something truly effective, and easy to use. I couldn’t be more proud of the Divvy team for achieving this for the third year in a row,” said Robert Rose, CMI Chief Strategy Advisor.“
Respondents chose their top platforms and solutions in 34 categories. DivvyHQ landed a total of 4 top rankings, tying with IBM and HubSpot for the most mentions of any platform. 


“Collaboration and editorial workflows continue to be huge challenges for marketers as they try to keep pace with a constant barrage of content demands,” said Brody Dorland, DivvyHQ Co-Founder. “We will continue to work to add product enhancements that help our users manage their content marketing efforts.”
About DivvyHQ:
[bookmark: _GoBack]DivvyHQ is a Kansas City-based content planning and collaboration platform that makes it incredibly easy for global marketing and content teams to get organized, plan, produce and publish high-quality content more efficiently. DivvyHQ has been used in over 90 countries, and global marketing teams at such brands as Red Bull, Lowe’s, Olive Garden, Mercedes-Benz, National Geographic, H&R Block and Aflac rely on DivvyHQ to improve their content marketing efforts. For more information, contact DivvyHQ at contact@divvyhq.com
About Content Marketing Institute:
Content Marketing Institute is the leading global content marketing education and training organization, teaching enterprise brands how to attract and retain customers through compelling, multi-channel storytelling. CMI’s Content Marketing World event, the largest content marketing-focused event, is held every September in Cleveland, Ohio, USA, and the Intelligent Content Conference event is held every spring. CMI publishes the bi-monthly magazine Chief Content Officer, and provides strategic consulting and content marketing research for some of the best-known brands in the world. CMI, a UBM company, is a 2012, 2013, 2014 and 2015 Inc. 500 company.
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