Who is searching?

@ Self
@ Daughter

OF o-

Does your senior living
prospect data look like this?

Average Age of Prospect 7 7 4 O -
Spouse
Decision Timeline Preferred Contact Method
Email
QiR I DL D ®
E @ Email & Text
Julsotoslétia:]r;ed Immediately 1-3 months 3-6 months Not sure @ Text

Lifestyle CX*
Because knowing the little things is everything



Why are they searching? What makes them smile?
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Crafts & Being Creative

Family & Grandchildren

Housing Options Personal Care Carefree Lifestyle Memory Care Friends & Socializing
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What is important to them?
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Receive info Speak to Attend an event
Spirituality My Home Knowing Care Safety & Proximity to ; P :
is Available Security Family & Friends via email an advisor or schedule a tour
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