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24%
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71%

23%
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Average Age of Prospect

Does your senior living 
prospect data look like this?

Just started 
looking

Immediately 1-3 months 3-6 months Not sure

19% 31% 21% 11% 18%

Decision Timeline

Who is searching?

Preferred Contact Method

77



Receive info 
via email

Speak to
an advisor

Attend an event
or schedule a tour

Housing Options

70%
Personal Care

38%
Carefree Lifestyle

31%
Memory Care

28%

Spirituality My Home Knowing Care
is Available

Safety &
Security

Proximity to 
Family & Friends
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Percentage

Friends & Socializing 35%

Family & Grandchildren 40%

Crafts & Being Creative 40%

Books & Reading 56%

Arts & Culture 63%

Why are they searching?

What are the next steps?

What makes them smile?

What is important to them?

38%46% 16%

52% 50% 47% 45% 44%


