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Research Shows
Consumers Prefer
Branded Ingredients

Key findings from a CRN survey of over 2,000 US adults®

When making purchasing decisions,
' consumers val_ue ]
branded ingredients

as an important factor

The survey showed
that supplement
users prefer
branded ingredients

Branded ingredients support

Q overall confidence

of consumers in the effectiveness
and safety of dietary supplements

over generic
ingredients.

Generic Branded

More key findings from a recent CRN survey found:™*

Younger
supplement users...

of
supplement
USers:

o

of of
those those
18-34 35-54

a il

are willing to agree that supplements with

pay a higher price branded ingredients
: for supplements with can cost more because they're
are more likely to have

confidence in supplements with branded ingredients more effective and

branded ingredients better quality
than those with generic ones.

Key findings from an ITC Insights Survey of over 1,000 US
supplement consumers™™*

49% of antioxidant
users' purchasing
decisions are
significantly
impacted by
branded
ingredients.

When deciding which antioxidant supplements to purchase,

over 80 percent

of regular glutathione users reported that branded ingredient
logos like Setria® Glutathione on the package significantly
Impact their decisions.

For immune
health, immune
supplement users
make up around
80% of all Q@
supplement g

users in the US

33%

of postbiotics supplement users
always look for branded
ingredients, like Kyowa Hakko's
branded IMMUSE™ ingredient,

when purchasing.

80

57% -« 53%

identified on |nrnarkenng
the label materials

. Brain supplement users were highly
encouraged to take a supplement
more frequently if the products
featured branded ingredients like
" Cognizin® Citicoline
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*Ipsos/CRN 2020 Consumer Survey on Dietary Supplements
**Ipsos/CRN 2021 Consumer Survey on Dietary Supplements
***|ITC Insights 2021 Consumer Supplements Survey
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